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BEST BECAUSE International is the dryer 
with built-in bonus features. Gentle tumbling 
action, regardless of load size, pampers cus- 
tomers’ clothes into fluffy, wrinkle-free soft- 
ness. Uniform heating provides even, efficient 
drying and International’s unique ULTRA- 
VIOLET RAY induction system sterilizes and 
purifies clothes through the entire drying cycle. 


INTERNATIONAL DRYER CORP. 


360 Ashburton Avenue, Yonkers, New York 
YOnkers 5-3616 
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OUR ONLY BUSINESS IS DRYERS BETTER DRYERS 
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Fill out and mail coupon today! 


BILL 
GLOVER unc. 





GLOVER SINGLE—Capacity up to 16 
Ibs.; 6’ high, 5’ wide, 35/2” deep. 
Entirely self-contained. 


GLOVER TWIN—Total capacity up to 32 
Ibs.; 6’ high, 10’ long, 35%2” deep. 
Entirely self-contained. 


GLOVER COIN-OP 
DRY CLEANING UNITS 


Also non-coin hot or cold MODELS 


Serve You Better, Longer 


Cylinder tub and shell are solid stainless steel. 
There is no porcelain to chip, no ordinary steel 
to be exposed and destroyed by perchlorethylene 
vapors. Even front panel is practical, attractively 
satin-finished stainless steel. 

Sweet-clean freshness is assured for each load 
because each load automatically gets fresh, clean 
filter powder. Automatically the muck is cooked, 
powdered and ejected to special removal drawer. 
Solvent flows freely, unretarded by too much 
filter pressure, and is distilled and saved. After 
automatic drying cycle, entire load is literally 
flooded with fresh air for good measure! Even 
when machine is idle, perc odors are exhausted 
to outside. 

You needn’t worry about obsolescence. You set 
weight limit and price charged to suit yourself, 
so your store and your Glover machines adjust 
easily to increasingly heavy patronage. 

You get up to four times the income from the 
same floor space with compact, efficient Glover 
drycleaning units. 

Maintenance costs are low because (1) units are 
more durably constructed; (2) complete inde- 


Get full details! 





5204 TRUMAN ROAD 
KANSAS CITY 27, MISSOURI 


pendence of each fully self-contained Glover unit 
minimizes shut-down; (3) no experience is 
needed to service machines daily; (4) attention is 
needed only once or twice weekly to check the 
level of the filter powder in the bin, to check the 
level of the dried and powdered muck in the 
removal drawer and to check the level of the 
perc in the base tank. 

Coin unit wins friends! Special push-button re- 
turns all of customer’s coins (1) if she forgets 
how many were inserted, or (2) if she runs out 
of money due to miscalculation or rejected faulty 
coins. (And, coin units are mounted outside 
machine to minimize risk of damage to machine 
itself in event of vandalism.) 

Door is safety-locked during entire cycle. 
Installation is simple, inexpensive. Simply con- 
nect electrically, and to water line, drain line 
and vent. Entirely self-contained; no extra equip- 
ment. You order only as many Glover machines 
as you wish; no minimum required. NOTE: 
Glover units, both Single and Twin, will pass 
through a 36-in. doorway! 

Full-year Glover guarantee is backed by forty 
years of experience by one of the most honored 
names in the dry cleaning industry. 


BILL GLOVER, INC. 
5204 Truman Road, Kansas City 27, Mo. 
Please send me full details now on your 


L_] COIN-OP Single and Twin Dry Cleaning Units 


| NON-COIN-OP Single and Twin Dry Cleaning Units 


NAME 





FIRM NAME 
ADDRESS 








CITY : 


C] I'd also like information on Glover Coin-Op Laundry Washer-Extractors 
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15 Point 
Insurance 
Coverage 
Protects 


Your Coin 
Laundry 
Investment 


maximum coverage 


at minimum cost! 





Fire 

Lightning 
Windstorm 

Hail 

Smoke 

Riot 

Explosion 

Vehicle Damage 
Vandalism 

Theft 

Plate Glass 
Customer Bailee 
Improvements and 
Betterments 

@ Liability—Products 
@ Business Interruption 


You get this complete Coin-Op 
Coverage, at such a low cost 
because you’re buying an all- 
n-one_ protection package. 
Only M. Kravetz & Co. gives 
you so much sound Insurance 
Coverage for as little as $200. 
Act now! Get all the details 
today. Write, or call. 


OL 6-4000 


M. KRAVETZ 
& COMPANY 


880 Bergen Avenue 
Jersey City, New Jersey. 
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"My BURKAY water heating system is 


[2 YEARS OLD and operates like new" 


Robert Mitsueda, Chicago Laundry Owner 





BURKAY gas-fired commercial water heating system 
has always supplied plenty of hot water 


“My wife and I are too busy taking 
care of customers to worry about our 
hot water supply,’’ says Robert 
Mitsueda, owner of a 28-machine, 
Chicago laundry store. 

“That's why I’m so satisfied with 
my Burkay water heating system. 
It's 12 years old and operates like 
new. I’ve always had plenty of hot 
water, never spent a cent on repairs, 
and never had any complaints about 
rust spots on clothes.” 

Why spend time and money 
nursing an undersized or inefficient 
water heater, when you can enjoy 


SBurkay 


Through research &y a beller way 
A: Smith 
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PERMAGLAS DIVISION 
RABEAKEE, ILUNOIS * MEWARK, CALIFORMIA 
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years of dependable, trouble-free 
service with a Burkay commercial 
water heating system? A Burkay 
system automatically controls wa- 
ter temperature to prevent cus- 
tomer complaints and wasteful 
overheating. It requires no oper- 
ator, no special attention, little or 
no maintenance. 

These are just a few of the many 
reasons it will pay you to investi- 
gate Burkay gas-fired commercial 
water heating systems. Get the 
full story by returning the cou- 
pon below. 


Laundry 
\ddress 
Re 
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BURKAY TWO-UNIT SYSTEM for laundry 
stores assures plenty of hot water—night 
and day. If one heater requires service, it 
may be shut off while the other continues 
to operate. 





A. O. SMITH CORPORATION 

Permaglas Division, Dept. CO-56 | 

Kankakee, Illinois 

Please send me information on Burkay commercial water heaters and 
water heating systems for laundries. 

Name 


Zone 
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Cleanliness is next to... 


staying in business, so far as we're concerned. If you don’ 
think this is true, allow us to relate a phone conversation we had 
with a contact at one of our nation’s state capitals. 

Contact: “I've just come from one of the meetings of the 
state’s health officers. Look’s like they're ready to recommend 
legislation against your boys in the coin-op industry. 

Us: How come? 

Contact: One of the health officials of a small community claims 
he has been plagued with complaints against the 
coin-op laundries in his town? 

Us: Plagued? Did he say how many? 

Contact: About four... but [ll try to pin him 
down to real facts and figures. 

Us: O.K., please do. How many coin-ops are 
involved? 


Contact: It could affect every one of them in 


the state. 


Us: I meant how many coin-ops in the town? How many 
were involved in the filth situation? 

Contact: The town has only three stores. One guy Is notorious 
for having a dirty operation. 

Us: You mean to say one slob is causing all this trouble? 

Contact: No doubt about it in my mind. The town’s health 
officer brought the matter to the attention of the other health 
officers at this meeting . . . about 35 of them . . . and they 
plan to introduce laws in all the localities they represent. 

Us: What are the provisions of the bills they want to push? 

Contact: They vary, but all of them call for an attendant for at 
least six hours of the day. 

Us: Thanks, anything else to report? 

Contact: No. 

Us: O.K. we'll call the associations and alert them to the 
problem. This one will be a tough one to handle because of the 
health nature rather than police action. Keep in touch.” 

The point of this entire episode, as we're sure you detected, 
is that one bad apple can ruin the entire bushel—especiall) 
when the eyes of legislators are already focused on coin-op 
laundries and dry cleaning establishments. Once some official group 
gets anti-coin-op legislation rolling, it’s tough to stop. The unions, 
some big money, and some politicians get in the act and push and 
push and push for the laws. 


Don't let this happen in your state! 


Editor 
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TONAL P PROT § oi T CUSTOMER SATIS ACTION uf "COMPLETE S 






CLEANED! 


> 
OF COURSE!” 5--scicvin 
...Don’t Lose Out tin. CUSTOMERS 


Ask your ‘‘New Yorker” representative or write 

today for the “Winning Facts” about The Complete, 

Compact Finishing Department... « ¢ 00 
251,209 


requiring one attendant... 





WORLD'S MOST COMPLETE LINE OF PRESSING MACHINES 


YORKER NEW YORK PRESSING MACHINERY CORP. 


880 Broadway, New York 3, N. Y. * SPring 7-1160 


| am interested. Let me have the ‘‘Winning Facts’’ 
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\. YOU CAN GET 
(\ » /POPCORN’S BIG 
v= PROFITS WITH THE... 
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ATTRACTIVE 
DESIGN 






STURDY 
CONSTRUCTION 








4 The Gold Medal Popcorn Vendors puts 
7c profit per dime sale within your 
Fie reach. You'll have more satisfied pa- 
es trons -as well as better weekly sales. 


~ Machine pays for itself several times a 


year out of profits. 


Only Gold Medal can offer these fea- 
tures: 
@ up to &c profit per dime sale 


less than 2 feet square 
takes two nickels or a dime 
completely trouble-free 


completely corrosion resistant 


container cost under 3/10¢ each 


This is the unit you will 
eventually standardize on. 
Buy it first and be thou- 
sands of dollars ahead. 
Write now for details. 
Order several soon. 


MUP 


14, Ohio 







1835 Freeman Ave., Cincinnati 


for over 25 years the world’s most re- 
spected name in the Concession Industry. 
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DEAR EDIT@R: 


Wants Reprints 

The article, “The Complete Fran- 
chise Picture,” carried in the Feb- 
ruary, 1961 issue of COIN-OP, was 
an excellent summary of cautions to 
investors. Walter Reed, our public 
relations counsel, concurs with my 
conclusion that N.A.M.A. (National 
Automatic Merchandising Associa- 
tion) should have reprints of this 
article on hand for use in answering 
inquiries on vending machine fran- 
chise promotions. We receive a 
number of such inquiries, and, ot 
course, keep as complete a set ot 
files as possible on dubious or de- 
ceptive promotions. 

Could you kindly inform us as to 
how and how many reprints could 
be obtained? 

S. John Insalata 

Ass’t. Legislative Counsel 
N.A.M.A, 

Reprint info is en route to you, 


John.—ed. 


The Enemy Camp 
When will your magazine publish 
writings which may be contrary to 
your editorial beliefs? The suppres- 
sion of such writings is undemo- 
cratic, unfavorable, and expresses 
to me a shallow editorial policy. 
Aside from the above criticism. 
I believe your magazine is perform- 
ing a wonderful service for the 
industry by its up-to-date coverage 
on technological progress. 
Sid Zimmerman 
Executive Secretary-Treasurer 
Attended Launderette Assoc., Inc. 
New York City 
COIN-OP- believes your _ fight 
against COIN-OPerated laundries is 
unjust and undemocratic. There- 
fore, we will not let you inject your 
propaganda in the pages of this 
magazine. Were we to accept your 
naive proposal we would be doing 
a disservice to our readers by de- 
voting those pages already desig- 
nated for reports of industry tech- 
nological progress to a sounding 
board for your opinions, which 
neither we nor our readers share.— 


ed. 


The Price is Wrong 

When you first started putting oy; 
COIN-OP, I suggested — that VOU 
should not flaunt the 15 and 20-cent 
wash as you were doing in yoy; 
pictures. Yet in a recent issue yoy 
show a montage of laundry signs— 
and it’s all 15-cent wash. This, jy 
my opinion, is a grave error. Thic 
business cannot be carried on at , 
profit at 15 a throw for 
washing. I have a chain of gj 
coin-ops, and we charge 25 cents 
So do most of my competitors in the 
towns where we operate. Tre 
there are some 15-cent laundries 
but to play them up constitutes, jp 
my opinion, a disservice to the jn- 
dustry. 


cents 


Leon A, Friedman 
New York City 
Nobody wants to see COIN-OP erg. 
tors earn a decent return on their 
investments more than we do. Hoy. 
ever, we cannot take it upon our- 
selves to tell store owners what to 
charge. We will, however, report to 
the industry what the industry is 
charging, as we have done in this 
issue’s “Both Sides of the Coin.” Ij 
asked for our opinion, though, we 
would favor the 25-cent price for ¢ 
single-washer load. But that's ow 
opinion. Each COIN-OPerator is en- 
titled to his, just as you, as a su- 
cessful six-coin-op owner are et 
titled to yours. We thank you for 
passing your comments on to us 
We will in future issues, make ever) 
attempt to show the higher prices in 
our pictures.—ed. 


Praise 

We look forward each month with 
ardent enthusiasm and a great deal 
of impatience to the arrival of Coly- 
op. It is not only informative and 
extremely interesting, but it keeps us 
abreast of the current happenings 
and acts as a coordinating link with 
operations in other areas of the 
country. Please know how gratelll 
we are for such a fine publication. 
Mary Martin 
Springfield, Ill 


/ 
continued on page 64 
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BRINGS YOU THE WASHER... 
THE PROGRAM-FOR BIG PROFITS! 


From the durable all-porcelain finish to the rugged, coaxial 
transmission, here is the washer for your commercial laun- 
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COIN-OP COMBO UNIT 


A new model washer-rinse-extrac- 
tor combination designed for coin-ops 
has been announced by UniMac Co. 
Named model 600, the unit has a 
streamlined control panel and a plexi- 
glas “see through” rinse-extractor 
cover. It also features a slug re- 







jector and a built-in counting device, 
the company says. Denomination set- 
tings in the coin meter can be changed 
to meet changes in price conditions. 
RCLE READERS SERV CARD N 
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DRYCLEANER PUMP 


A self-priming centrifugal pump 
line specially designed for coin-op 
drycleaning machines has been de- 
signed by the Marlow Pumps Div. of 
Bell & Gossett Co. The pump, fea- 
turing General Electric motors in 
three horsepower ratings, 1/4, 1/3, 
and one hp, have special seals and 





* 


slingers which are impervious to the 
effects of “perc,” the company says. 
They have been designed for the pre- 
cise requirements of single or multiple 
“perc” drycleaning units. 


CIRCLE READERS SERVICE 
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COIN-OP AUTO WASH 

The Sayve Corp. of America Violet 
Ray Hurricane auto wash franchise 
has been announced by the company. 
The unit can be installed anywhere; 
in a building, in the open, on leased 
land or on your own lot, the company 
says. The franchise includes equip- 
ment, installation, initial advertising 
and promotion, signs and financing, 


ARD } 4 
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and the franchise. A prebuilt build- 
ing is available. The unit washes cars 
in 12 minutes from start to finish. 
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BACTERIOSTATIC SOFTENER 


A powdered fabric softener with 
bacteriostat has been developed by 
Marlyn Chemical Co. The product, 
Special Lumar, imparts a residual bac- 
teriostatic finish on clothes washed. 
Special Lumar effectively kills Staphy- 
lococcus Aureus, the dreaded Golden 
Baby Killer. The product lends itself 
to consumer promotional campaigns. 
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SPOTTING AGENT 


Spot-Conditioner, vended by the 
Solupak Co., is a component vendor 
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for coin-operated drycleaning ma- 
chines. The conditioner contains three 
basic elements, two of which are soap 
and water. The third element is a 
solvent which acts on grease type 
stains. The spotting agent is vended 
in a 4 oz. plastic squeeze bottle— 
enough for prespotting two to three 
average drycleaning loads. 
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TWO-WAY RADIO 


Compact, lightweight two-way 
radios for coin machine service or- 
ganizations have been announced by 
the General Electric Communication 
Products Division. The units are 15- 
watts and sell under the name of 


“Pacer.” 
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COIN-OP HAIR DRYERS 
Full line of hair-dryer and chair 
combinations for coin-op laundries 
has been introduced by Leonard Sales 







The products, developments and 
literature announcements appear 
ing in this section represen} the 
most up-to-date thinking in the ine 
dustry. Each item bears a fey 
number. To learn more abou il 
items which you feel will help you 
make your operation more profit. 
able, just circle the appropriats 
numbers on the Reader's Service | 
Card. Information will be sent atl 
no cost or obligation to you, be 











































Div., Veeco Beauty Equipment Mie. 
Co [he company, backed by 97 
years of experience in the beauty 
equipment industry, is currently offer. 
ing seven dryers and six dryer chairs 
in a choice of 35 colors. With Tegue 
lar use conservatively set at just three 
hours a day, a COIN-OPerator could 
realize his entire investment in only 
four months, the company says. 
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COIN COUNTER 


An automatic self counting coif 
holder has been manufactured by 
Coin Calculator Corp. The unit, madey 
of high impact plastic, is economical, 
foolproof, durable and up-to-date, the 








43 


company says. The counter has 
white line on the dollar scale whit 
indicates a standard roll of coil 
When the line is reached, the Us 
need only tip the coins into the p 
of the hand and package them. 
RCLE READERS SERVICE CARD No 


SNACK VENDOR 
The “Speedi Snak” hot drink vent 
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Dear 
Koa late 


Each month, after publication, we 
receive many letters and postcards 
from interested COIN-OPerators who 
were not queried in that particular 
month’s “Both Sides of The Coin” 
survey. 


In June, however, we want to 
include these figures, in addition 
to our regular random-sampling re- 
sponses, in our “Both Sides” survey. 
We want every opinion to count. 


June’s “Both Sides of the Coin” 
question is: How much should you 
charge for coin-op drycleaning? By 
responding NOW to this question, 
you will have the opportunity to 
have your opinion recorded in next 
month’s issue. 


rent Mie Mail your comments to: 

d by 2} Both Sides of the Coin: 
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FIRST CLASS 
Permit No. 33285 
New York, N. Y 


REPLY MAIL 
READER SERVICE DEPARTMENT 


COIN-OP 


BUSINESS 


New York 16, New York 


10 East 40 Street 
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A subscription to COIN-OP has 
been entered in your name. To 
assure prompt and direct deliv- 
ery of your magazine, please note 
your correct address on the 
postage-free card below and mail 
it to us today. 


If you know of other CoIN-op- 
erators, who you feel would qual- 
ify to receive this specialized 
magazine, please note their 
names and addresses in the space 
provided on the card below. 


Thank you. 
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PLEASE CHECK APPLICABLE BOX FOR CIRCULATION 


[] Owner of ATTENDED Coin-Op 
[] Owner of UNATTENDED Coin-Op 
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THE WORLD’S FINEST 
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HYRIETY BIRTY 
MODEL 37M30 
GAS FIRED DRYER 


HIGH PERFORMANCE — 
DRYING EFFICIENCY — 
* 


MODEL M3750 
GAS FIRED DRYER 


DEPENDABLE PERFORMANCE 
Listed — Tested — Certified 





Leader of ethtis aantiieaic yet is 
competitively priced. 50-lb. dry 
weight capacity. Features drop- 
coin self-clearing meter. 


Quiet trouble-free gear transmis- 
sion. Clean, crisp appearance — 
50-lb. dry weight capacity — Coin 
metered or timer controlled. 





25 POUND 
sm. , WASHER-EXTRACTOR 
a oe 
Ss Q)aic LOADS = ONE WASHER 
AQUA-SURGE REVERSING 
a ae 

WASH ACTION a 
: Attract all customers, provide “profes- ae 


sional” type laundering for all wash loads. 


RO RNEST NET 


® 












PLUMBING ELECTRICAL 
PACKAGE 


| CONVENIENT, FAST INSTALLATION 
FOR UTILITIES 

ALL METAL — stainless steel top, steel side 

| panels, Extra-heavy soil pipe, copper water 

lines, dual electrical circuit breakers. 







Cook laundry equipment is listed, tested, and certified 
and/or approved by more recognized laboratories than 
any other equipment manufactured. 












ns _ w® For illustrated brochure and name 


of nearest distributor, write — 


2 COOK macuinery Co., INC. 


a14 WASHERS . EXTRACTORS a DRYERS 
} 4301 S$. Fitzhugh Ave. Dallas 10, Texas, U.S.A. Telephone HAmilton 1-2135 
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has been added to the C & C Mfg. & 
Distributors line of vending machines. 





The unit, occupying a little more than 
a square foot of floor space, vends 
hot coffee, chocolate, tea, and boullion 
in premeasured packages. It needs 
only a water line and 110 volt electric 
connection, the company says. 

CIRCLE READERS SERVICE CARD No. 68 


SPOT REMOVER VENDOR 


“Spot-Out,” a spot remover used by 
professional drycleaners, has been 
made available for use in coin-op 
vending machines by Zimmerman Co. 
The vendor contains unbreakable plas- 
tic dispenser bottles having a dauber 


"sa 
we 
ame 
wa 
me 
aa 


yt 





head for easy application. These bot- 
tles are leak proof and will fit any 
standard soap vender, the company 
says. Vendor holds 50 bottles. 

CIRCLE READERS SERVICE CARD No. 69 


ADVERTISING ART SERVICE 


Allan K. Jensen has announced a 
new service to COIN-OPerators. He has 
designed 28 cartoons in proof form 
for offset printing and in mats for 
letterpress printing. These will be 
sent to owners weekly for use in their 
advertising. Available too, are in- 
struction posters for using the equip- 
ment. 

CIRCLE READERS SE 


RVICE CARD N 


COIN-OP MARKING TAGS 


Designed for coin-ops having a 
drycleaning “drop off” service, the 
Robert B. Forney Enterprises Co. has 


developed the Val-U-Tag marking 
system. Coin-operated, this dispenser 
delivers a tag that’s color coded to 
indicate the type of service required; 
i.e., Clean only; press only; clean and 
press; spot, clean and press. The unit 
is part of the Val-U-Matic “clerk” 
system, which operates on a franchise. 
The franchise includes sales promo- 
tion material, etc. 

CIRCLE 


READERS SERVICE 
COIN CHANGER 


CARI 


Compact coin changers have been 
announced by Clesco National Prod- 
Inc. 


ucts, Eight new models now 





offer individual change for dimes, 
quarters and half dollars, vending up 
to six coins electronically. These units 
also offer new protective features such 
as recessed locks, and a door mount- 
ing that is said to eliminate prying 
possibilities. The %4-inch welded steel 
cabinet duplicates the vault construc- 
tion of the original multiple unit. 
Capacities up to $300 are available. 
CIRCLE READERS SERVICE CARD N 


COIN TUBES 


Color-keyed coin tubes, manufac- 
tured by Block & Co., enable the coin- 
op owner to count, stack, package 
coins 10 times faster than by hand, 
the company says. The kit, made of 





unbreakable, abrasion-resistant poly- 
ethylene, consists of red, blue, green 


and orange tubes and wrappers in the 
same colors. 
SIRCLE READERS SERVICE CARD N 


FLUORESCENT SIGN LIGHTS 


Fluorescent sign-lighting fixtures 
are now available from the W esting. 
g- 





house Electric Corp. Offering a high 
level of uniform light for approxi 
mately 30 per cent less than conyep. 
tional sign lights, the new fixtures cap 
be top or bottom mounted, the com. 
pany says. They are prewired an) 
preassembled for fast installation ang 
are available in four, six or eight-foot 
lengths. 

RCLE READERS SERVICE CARD No, 74 


FOLDING TABLE CATALOG 


A full color folder illustrating the 
McNeff Industries line of folding 
plastic-top tables has been published 
The tables feature the Gracefold Dee. 
orator leg and are available in sever 





plastic patterns and a choice of sii 
They have aluminum ferrules for pie 
tection and self-leveling steel glites 
for easy movement across floors, i 
company says. 

CIRCLE READERS SERVICE CARD Nowe 


WATER SOFTENER MINERAL 


Iron-out, a product of Fort Wat 
Water Treatment, is said to be aa 


compound that removes iron, mi 
and other contaminants from all typ 
of water conditioning equipmél 


The product contains no acid andi 
guaranteed non-toxic. 
RCLE READERS SERV 


CARD Nog 


TRIP INSURANCE VENDOR 


Automobile travel insurance veéll 
ors, distributed by Equipment Markt 


° \ 
continued on page: 
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long your best buy.....Now even better 


WEBEN Kepper Tove SYSTEMS 


| 


are now equipped with 
tank lining 


Glasti-Klad is a heat hard- 

ened lining that gives almost 

=| : complete corrosion protection 

pe . ra. against a wide variety of 

conven. s ; ae corrosive agents. Glasti-Klad 

tures can Lege og * protects like glass but it’s 

ne 4, as na tougher and sturdier . . . beats 

ae Ai ae e 7) Wie, galvanizing because of heav- 

eight-foot Vs’ Pas ae ier film thickness and high 

~ Ve ee an dielectric strength. It is com- 

"a od : 5 pletely odorless, tasteless and 

non-toxic ... is absolutely 

ating the ig. . impervious to all water con- 

f folding : — BE Lge ditions. Glasti-Klad is a 

jer % : es —: product of WEBEN’S con- 

in sever ml , Swe ns stant research toward better 
i sats ie SS products. 


e of sit 
°s for pit Famous KopperTherm heater and the WEBEN Glasti-Klad hot water storage tank... 
e ] i 
en combined at the factory with a specially designed pump system. On a steel base with 
ap Na skids... actually provides a factory installation with only hook-up required on location. 
Also available “knocked down.” 
ERAL 
ort Wait 
be a sil 
ron, mi 
n all types 
-quipmelt manufactured by WEBEN BOILER AND TANK CO., INC. 


sid ands a subsidiary of 


| ee INDUSTRIES, INC. 


DOR 1616 ANSON ROAD * DALLAS 35, TEXAS ° Fleetwood 7-6331 
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Arthur Milgram started out in the 
laundry business, via a “basement” 
operation, way back in 1950. He 
was an early investor in coin-ops in 
New York, having opened the first of 
his stores more than four years ago. 
He has since allowed his basement 
operation to dwindle in order to de- 
vote more time to his seven coin- 
ops, located in New England, New 
York City and Northern New York 
State. In his seven stores Milgram 
has a total of 250 washers and 75 
dryers. 

Recently, Art got caught in the 
middle of a Suffolk County, New 
York, ruling which prohibits the 
building of any coin-op after June 
1,1960, that does not feature a wa- 
ter purification system which “effec- 
tively removes residue detergents be- 
fore the waste water is put into the 
ground.” This ruling was _ later 
made retroactive to include coin- 
ops built before the June 1, 1960 
date. 

COIN-OP learned of Art Mil- 
gram’s dilemma, and how he solved 
it, and asked him to tell our readers, 
in his own words, the story. 


by ART MILGRAM 


On May 1, 1960, | noticed a 
vacant store in a shopping center 
located on a main street in Amity- 





One of my future customers wanted to know 
how the change unit works. Once explained, 
she could go on to teach other housewives. 
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"The Waste Water Probl 


ville, Long Island, N. Y. Having 
been interested in the coin-op busi- 
ness for some time—three years to 
be exact—lI decided to look into the 
possibility of opening a coin-op at 
that location. After surveying the 
neighborhood, a procedure I recom- 
mend before opening any operation, 
I was convinced that here was a 
prime location: a new area; plenty 


of people moving in; the attraction 
of being located near a Popular 
supermarket; and plenty of young 
mothers with babies—the real Coin- 
op customers. 

The landlord, in all fairness. told 
me that several other people had 
been interested in opening a coi. 
op at the location, but had run into 
difficulty with the local health 
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Coin-Ops faced bat 


Orne of the pressing issues facing 
coin-ops throughout the nation is 
the problem of water contamination; 
more specifically, the contamination 
of ground waters by the vast amount 
of detergent wastes discharged daily 
from all coin-oPerations. Although 
the problem, from both a chemical 
and legislative viewpoint, is an enor- 
mously complicated one, we can 
briefly describe it by explaining that 
most commercial detergents contain 
a substance called alkyl benzene sul- 
fonate, or “ABS.” 

This substance has a tendency to 
cling to the walls of septic tanks and 
leaching field, form a waterproof, 
insoluble coating, and prevent waste 
water from being absorbed into the 
ground for filtration. The problem 
is further complicated by the fact 
that ABS, by acting as the anionic 
surfactant in detergents, is a com- 
pletely indispensable component of 
these detergents. 

ABS contamination is usually de- 
tected by frothing. This has been 
reported to have occurred at con- 
centrations as low as 9.6 ounces of 
ABS per 120,000 gallons of water. 

One of the most successful de- 
velopments of the chemical industry 
during recent years has been the 
synthetic detergent. In 1958 this 


country consumed 3.8 _ billion 
pounds, a huge percentage of which 


was used in coin-ops. As the nut 
ber of coin-ops throughout th 
country approaches the 25,00) 


mark, the amount of detergents used 
in coinop stores is zooming. Als 
the proportion of the total popilt 
tion using the coin-op stores is it 


creasing in great numbers. Its 
logical, therefore, for health am 


water authorities to look to coin-op 
as a prime villain in the contamim 
tion of ground waters. 

Faced with a lack of natiotl 
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‘Oblanost put me out of business” 
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authorities regarding the treatment 
and disposal of waste water, and 
had, in despair, given up the project. 

Frankly, I’m not one to give up 
ver quickly on a location I feel will 
house a good, money-making coin- 
op. I began consultations with sev- 
eral sanitary engineers, and, actually 
believing that the problem would be 


relatively simple one to solve, be- 


ster wastes 


contamination codes, and with far 
too little specific information, the 
most practical thing for the author- 
ities to do, as they have done in 
several places throughout the na- 
tion, is to prohibit the building of 
new coin-ops that do not contain 


‘suitable’ devices for cleansing 
water of the harmful detergent 


wastes before the waste water is re- 
kased to the ground. Luckily, sev- 
eral such units are currently avail- 
able to already established and pro- 
posed coin-ops. Further informa- 
tion on these units can be obtained 
by writing to CoIN-oPp, 10 East 40 
St, New York City 16. 


Investigations Continue 


Work is being done to produce 
biologically decomposable  surfac- 
lants for replacement of ABS in de- 
lergents. However, considerable 
work on both composition and man- 
wacturing methods will be needed 
before it can be determined whether 
the ABS replacements do the job, 
at the right cost. 

As we see it, the problem of de- 
gent waste contamination must 
be examined from two basic stand- 
points: 1. What is being done by the 
chemical and detergent manufac- 


gan to physically construct the store. 
While the building was being done, 
and the days were stretching into 
weeks—and then into months, I 
submitted plans of every water puri- 
fication system known to the engi- 
neers and myself .. . a total of at 
least three completely diverse sys- 
tems. The health authorities, and I 
must admit they were right, found 





situation 


turers? 2. What is being done by 
equipment and filter manufacturers? 
In short, can we control the prob- 
lem at the “front end,” by changing 
detergent formulas, etc.; must we 
control the problem at the “tail 
end,” by purchasing purifying sys- 
tems and filters that will allow us 
to dispose of our coin-ops’ deter- 
gent-loaded waste waters without 
offending local health authorities? 


Problem New to Coin-Ops 


The problem is a new one, espe- 
cially as it relates to coin-ops. As 
is always our policy, when we want 
straight information on a new sub- 
ject, we go directly to the best 
authorities available. This month, 
starting a long-term program of ex- 
pert analysis of the detergent wastes 
problem, we have comments from 
William Kolln, Staff Engineer, Celite 
Division, Johns Manville Corp., and 
E. Scott Pattison, Divisional Man- 
ager, Association of American Soap 
& Glycerine Producers, Inc. 

We have also included in this 
waste water section a first-hand re- 
port on an Amityville, Long Island 
coin-op that was almost permanently 
closed by the precise problem the 
whole coin-op industry is facing. 


none of them acceptable. 

By September of the same year | 
found myself in the highly unenvi- 
able position of having $15,000, not 
including the cost of my equipment 
—20 washers; 10 dryers (50-pound); 
a coin-changer; a soap, detergent 
and bleach vender; a boiler; etc.— 
invested in a store that, apparently, 
might never open. 

I had signed a five-year lease, 
calling for a monthly rental of $300, 
with a five-year option with rent 
increment. Between my investment 
and the high rental, I was desperate 
—understandably, I think. I was in 
too deep to sell without sustaining a 
huge loss, inasmuch as the person 
who might sublet would, most as- 
suredly, not be a coin-operator, and 
the coin-op-designed store would be 
of no value to him. Every avenue 
of water purification known to me 
then was exhausted. Although the 
health authorities were sympathetic, 
they, due to lack of familiarity with 
the problem of coin-op water waste 
treatment, could offer no solution. 

Finally | came up with a water 
purifying system that was developed 
on a grant by a local university. 
Although the system theoretically 
worked, the health authorities were 
quick to point out that the per wash- 
load cost of over a nickel was pro- 
hibitive enough to tempt me not to 
utilize the system all the time. 

"continued on page 16 





Soap companies, I've been told, are invest- 
ing ways to cut down on the waste water 
problem. I'll vend the products to customers 
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INTEGRITY 


Let’s face it... 
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don't add to 
progress or profit 
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THEY DON'T IMPROVE THE PRODUC 


‘)) THEY DON'T HELP THE INDUSTRY 


That’s why it pays to deal with 
a major contributor to the industry | Sp 


HUEBSCH LIVES UP TO ITS RESPONSIBILIT) 


ENTIRE LAUNDRY AND DRY CLEANING INDUSTRY 
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HUEBSCH ORIGINATORS 


offers this to the industry... 











2. IMPROVED TOOLING 


With a background of over 250,000 tum- 
blers, a program of continuously improved 
tooling has taken place over the years. This 
considerable investment has resulted in a 
precision fabricated tumbler of superior 
workmanship and appearance, lower priced, 
and economical to maintain. 


3. ECONOMICAL SPARE PARTS 


Spare parts are priced not for profit but for 
service. Our aim is to keep your Huebsch 
tumblers in operation. Parts are readily 
available from our plant and many dealers. 
Interchangeability of parts also makes main- 
tenance simple and easy. For your protec- 
tion Huebsch will be here tomorrow for 
tumblers sold today. 


First in 








HUEBSCH ORIGINATORS 


Milwaukee 1, Wisconsin 


Tumblers... First in 


1. HUEBSCH ORIGINATOR FEATURES—Based on 
Continuous Research and Intensive Engineering 


Huebsch invented the open-end tumbler-dryer and 
has produced more tumblers than all other manu- 
facturers put together. The deep-down quality in- 
herent in every Huebsch tumbler is the result of 
more than 50 years of intensive research, careful 
engineering and prideful workmanship. 


ae Magnetic Door Latch 


Provides safe, sure, silent 
door closing. The modern 
designed latch eliminates 
triggers, buttons, springs. 


Self-Cleaning Lint Screen 


Automatically cleans itself 
and deposits lint on ‘“‘Magic 
Carpet” for fast, easy re- 
moval. Customer need not 
bother with lint removal. 


Automatic 3ack-Draft 
Damper 

Prevents hot, damp air and 
lint from blowing back 
through tumbler into room. 
Protects pilot light, keeps 
surroundings cooler. 


OPEN CLOSED 


Customer-Designed Control 
System 


Customer operated controls 
are within easy reach... 
easily understood. A wide 
range of temperatures 
available for various fab- 
rics. In addition, Huebsch 
tumblers are guarded with 
the latest safety controls. 


4. NATIONWIDE PLANT FACILITIES 

With five plants located nationwide and a sixth in 
Toronto, you save as much as $40.00 or more for 
each Huebsch 37 x 30 gas heated tumbler dryer in 
transportation costs alone and up to one week or 
more in shipping time. 


5S. ACTIVE PARTICIPANT IN THE INDUSTRY 
Huebsch takes an active part in all phases of the 
textile maintenance industry and belongs to: 
American Institute of Laundering, National Insti- 
tute of Drycleaning, Laundry and Cleaners Allied 
Trades Association, Linen Supply Association of 
America, Diaper Service Institute of America, and 
National Automatic Laundry and Cleaning Council. 
Huebsch secures and helps develop recognized ap- 
provals such as, City of Los Angeles, City of New 
York, C.S.A. and C.G.A. 


Features 









Art Milgram 


Frankly, they may have been right. 

This impasse continued until Feb- 
ruary of 1961. During the period 
between September and February, | 
was so disgusted that I rarely even 
visited the store, let alone try to 
find a way to open it. 


System Available 


Then, while thumbing through 
the February, 1961 issue of COIN- 
op Magazine, I read, in the “What’s 
New” section, of a water purifying 
system manufactured by a firm lo- 
cated not far from my closed store. 
I immediately contacted them, and 
after several meetings we submitted 
a proposed water purification sys- 
tem to the Suffolk County health 
authorities. After the submission of 
an extensive battery of tests, includ- 
ing water analysis results, purifica- 
tion rating tables, etc., they said they 
would evaluate the results and in- 
form me of their decision. I’m sure 
I needn’t tell how slowly the inter- 
vening weeks went by while I was 
awaiting a decision. 

Finally it came: we could, sub- 
ject to the installation of the system, 
open the coin-op whenever we were 


ready. And was I ready! 1 had 
$15,000 in the store and another 
$25,000 in equipment, including the 
the money for the water purifier. 
However, one thing was left to be 
done before I opened: during the 
weeks and weeks of waiting, I had 
become more and more aware of 
the inevitability of coin-op dry- 
cleaning. | felt that any real service 
center would need at least several 
of these units. Of course, during 
the time when I didn’t know whether 
my store would ever open, | could 
not consider purchasing drycleaners. 
As soon as I received permission to 
open, however, I leased the store 
adjacent to mine, which, luckily, 
was still vacant. I had an arch built 
between the two interiors and in- 
stalled in the second store a bank- 
of-eight coin-op drycleaning units. 
I signed a five-year lease on this new 
store, which called for a monthly 
rental of $175. Although work on 
the coin-op drycleaning store isn’t 
nearly complete, | had already in- 
vested another $25,000, bringing 
the total investment to date, on both 
stores, to $65,000. All this without 
And 


as yet having made a dime. 





| took this potential customer on a tour through my almost completed store. | believe this 
will convince her that the equipment and supplies | have made available to her and to her 
friends will result in a quicker, better laundering job in a pleasant, social atmosphere. 
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Soap Co.'s working | 


on waste problem | 
| 


by S. SCOTT PATTISON | 


The disposal of waste water from 
coin-operated laundries is frequen. 
ly referred to as “a detergent prob. 
lem,” with the implication that , | 
chemical change in the detergent 
formulation would, in itself, put an 
end to all the problems involved 
Unfortunately, this is not the case. 
If only soap were employed, or even 
some ultrasonic device which fe. 
moved grease and soil with no addi. 
tives to the machine, the waste water | 
still could not be indiscriminately 
discharged in an untreated state into 
the ground water. In the absence of 
a public sewer system, the problems 
which arise in a particular case will 
depend on the overall volume and 
character of the wastes, including 
grease and other soil, lint, water 
hardness and even water tempera 
ture, as well as on detergents, 
bleaches and other additives. 

Synthetic detergents have been 
singled out for attention, no doubt, 
because one of the most common 
types of surfactant now present in 
detergents (Alkyl Benzene Sulfo- 
nate) is a “‘self-indicating” substance 
—detectable in well water, for e- 
ample, by the formation of a tran- 
sient foam at levels of | - 2 parts per 
million. Other pollutants may als 
migrate, but be undetected in th 
absence of rigorous chemical tests 

When any of this type of materia 
goes untreated via a sub-surface dis 
charge system into the ground water, 
it may contaminate nearby wells— 
particularly when the subsoil and 
geological structure favor such 
movement. 

Now it is true that equivalenl 
amounts of soap, fatty acid salts 
and even objectionable _ bacten 
might not migrate so far, nor be 
continuously detectable in well watt 
as ABS, but this is a matter of & 
gree, and potentially all such groun 
water pollution is a hazard. Fé 
example, many such well walt 
sources report bad taste and ott 
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NORGE ANNOUNCES A NEW LINE OF COIN-OPERATED 


BW DRYCLEANERS 
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that | FROM ONE UNIT ON UP! 
Ctergent | —— 

, put an GET STARTED NOW in the profit-proved coin- 
involved, op drycleaning business with any number of 
the case, BW Norge Drycleaners! 

OF even ‘ ; ‘ 

hich te. | You can, for instance, install a single self- 
no addi | contained BW Norge unit. Or you can start 
ste water | with two or more BW Norge units that operate 
iminately with Norge’s proved central filter system. 

al 2 Start with top cleaning quality—with no sac- 
vrata rifice in efficiency. Norge’s proved deep-bath 
oil wil action, with 9 gallons per minute solvent flow, 
ume and assures you of pleased customers. Maximum 
including solvent mileage gives you low per-load cost and 
it, water top profit. 

tempera: With immediate delivery . . . fully proved 
—— operation...and greatest flexibility, BW Norge 
val be Drycleaners can put you in the coin-op busi- 
10 dou ness right now. Let Norge give you the facts! 
common 
resent # Norge Commercial Sales 
. ] Sult Dept. A27—P. O. 767—Hinsdale, Illinois 

° Telephone, Chicago: WHitehall 4-0700 
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Art Milgram 


what’s more, | intend to install a 
lounge, soda, coffee, cigarette, 
cookie and candy machines 
maybe even a TV set, all in the dry- 
cleaning store. 

How do | feel about the future? 
Well, with an anticipated final total 
of $75,000, plus a five-year $475-a- 
month lease, you can’t blame me for 
being a little concerned. 

However. | anticipate, within the 
very near future, a weekly gross of 
at least $1,000 so far as the coin-op 

concluded on page 20 





This lady and her husband were both curious 
about the water purifying unit that put me 
back in business. Above | am explaining the 
method by which it cleans waste water. Be- 
low | provide a Cook's tour of my entire 
coin-op to this interested future customer. 
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conditions when Alkyl Benzene Sul- 
fonate levels are at the 1-2 ppm 
level. But we know from taste panel 
tests that the detergent material 
must be at a level of 30-40 ppm 
to be detectable by taste or odor. 
Therefore, these tastes and odors 
derive from other causes which 
would be present even if a more 
quickly degradable surfactant had 
been used. High levels of nitrate 
nitrogen, which is also a sign of 
pollution for which detergents are 
not responsible, also shows up in 
well waters in some cases. 


Detergents accused 


A further charge has sometimes 
been made that detergents, by their 
surface active character, actually 
speed up or are somehow respons- 
ible for gross pollution. Work at 
the Robert A. Taft Sanitary Engi- 
neering Center of the U. S. Public 
Health Service does not bear out 
this supposition. Tests have shown 
that the migration rate of bacterial 
pollution is independent of the pres- 
ence or absence of surfactants. This 
was reported by G. C. Robdeck of 
the Robert A. Taft Sanitary Engi- 
neering Center at a Symposium on 
Ground Water Contamination on 
April 7, 1961. 

Assuming we agree that some 
form of treatment should precede 
the discharge of laundry waste 
water into ground water, we come 
to the claim that simple septic tank 
digestion can dispose of “old-fash- 
ioned soap wastes,” but that syn- 
thetic detergents pass through such 
a system and into the ground water 
unchanged. Here, we face the fact 
that the composition of wastes for 
which septic tanks are most satis- 
factory is the biologically active 
mixed household wastes and sewage 
of which cleaning materials are a 
relatively small part. Where con- 
centrated laundry wastes alone are 
being handled, it is doubtful that 
this type of installation would com- 
plete the task, even with more eas- 
ily degradable surfactants. 

We must face the fact that laun- 
dering has become an_ industrial 
process requiring a specialized pro- 
cedure for waste disposal, just the 
same as a paper plant or plating 
plant with their own particular types 


of waste. The costs of removal of 
any detergent material must be * 
anced against the added expense : 
possibly lower cleaning efficiency 
a product which responds to ‘om 
what simpler treatment. . 

Does this mean that makers of 
detergents are ignoring or disregard. 
ing the problem of the laundry. 
owner in disposing of his waste) 
Not at all. They are taking action 
both as an Association, and individ. 
ually. Animal feeding tests have 
been carried out to establish the 
fact that alkyl benzene sulfonate— 
should it enter a water supply—jg 
not a health hazard—even though it 
may be aesthetically objectionable at 
levels above 1 ppm. In recommen. 
dation for potable water standard 
the U. S. Public Health Service hy 
proposed 0.5 ppm as a limit on this 
aesthetic basis, and because they 
feel that this level is a warning of 
other pollutants. Our industry has 
also sponsored projects dealing with 
various means for removal of ABS 
which various filter and other equip. 
ment manufacturers are reducing to 
practice. It is now possible to re. 
duce ABS in waste water — along 
with other accompanying wastes— 
from 100 ppm. or more to unob- 
jectionable effluent levels. The re. 
moval of soil, lint, hair and finel 
divided solids is also accomplished. 


Search on 


Beyond this, individual detergent 
companies and their suppliers ar 
seeking types of detergent ingredi- 
ents that lend themselves more eas- 
ily to more complete breakdown it 
biological treatment processes, such 
as trickling filters or activated 
sludge plants. The problem here i 
that any such changes in compos 
tion must be related to efficiens 
cost and availability of raw mate 
rials. Comment as to the availabil 
ity of a more easily degradable ms 
terial, particularly from  abroat 
often fails to include these factors. 

In summary, then, we believe thi 
these are the key points which mus 
be kept in mind: 

(1) No change in detergent coll 
position will in itself eliminate th 
need for laundry waste water rei 
ment prior to discharge into grout’ 
water particularly where We 
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melor-all ‘DROP-COIN’ METERS PROTECT YOUR MONEY! 






for COIN- METERED 


SELF-SERVICE APPLIANCES 
INSIST ON 


meter-atl 
‘DROP-COIN’ FULLY 
AUTOMATIC METERS 


WITH NON-JAMMING SLUG- 
REJECTOR COIN MECHANISM 


THOUSANDS IN USE 





, —— ON MANY TYPES OF COIN OPERATED 
NO SLIDES TO PUSH — MACHINES 
NO KNOBS TO TWIST — MAKE YOUR LAUNDRY AND DRY 
NO SHAFTS TO BEND! CLEANING EQUIPMENT A TRUE 


VENDING MACHINE 


meter-all first in DROP-COIN fully automatic meters ! 


p-COIN 


ox? —<—aa Let us tell you ALL about it — Write for detailed information 
Cmotecall”) METER -ALL MANUFACTURING CO., INC. 
eee 2020 GAISFORD ST.— DALLAS 26, TEXAS 


"The Mout Satisfactory Coin Meter ewer Bult” 
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industry is concerned, never has the 
future been brighter. Between coin- 
op laundry and drycleaning, we are 
now able to offer the public the 
most economical _ total - cleaning 
package it has ever known. And 
now, with the advent of water puri- 





fiers—and I understand that there 
are several effective ones on the 
market now—we can further fulfill 
our duty as good citizens by offering 
the public all this convenience they 
demand without damaging its water 
supply. O 





Closed for almost a year, it was a real pleasure to finally put up my "opening soon" 


sign. 


| also leased the store next to the laundry site for a coin-op cleaner store. 


Laundry’s waste water must be treated 
by WILLIAM KOLLN 


A synthetic detergent, as we know 
it today, is comprised of a surfactant 
portion and a builder portion. The 
surfactant portion is an organic 
agent which lowers surface tension 
and penetrates between the soil par- 
ticle and the cloth during the wash- 
ing operation. The builder portion, 
on the other hand, consists of alka- 
line complex phosphates’ which 
have soil suspension and hardness 
sequestering properties. The portion 
of a synthetic detergent that we are 
primarily concerned with at present 
is the surfactant portion commonly 
referred to as ABS, or alkyl benzene 
sulfonate. 
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The production of synthetic de- 
tergents is now running in excess of 
three billion pounds per year. When 
you consider the consumption of 
such a large quantity, it is not diffi- 
cult to understand why foaming and 
contamination problems can occur. 
Thus, we must endeavor to find 
ways of handling these wastes so as 
not to overburden sewage works by 
causing excessive foaming condi- 
tions and by preventing the contam- 
ination of surface and ground 
waters in areas where sewers are not 
available. 

Although the study on the tox- 
icity of ABS is not complete, there 


E. Scott Pattison 


water sources are utilized nearby 
(2) Many of the so-called “deter 
gent problems such as the Sludge 
formation in septic tanks or COating 
or blocking of tile fields are not due 
to the detergent composition—py 
to insoluble organic matter, fine) 
divided solids, and mineral sak 
from other sources. This again ma 
call for treatment—regardless of thy 
soap or detergent used. 

(3) The detergent components of 
laundry wastes are in themselyg 
non-toxic and are less dangeroy 
than accompanying pollutants 4 
which they are an indicator. 

(4) Removal of the less easily é. 
gradable detergent ingredients — 
along with other pollutants — from 
laundry wastes is becoming a prac. 
tical procedure, the costs of which 
can be expected to decline as mor 
efficient equipment becomes avail 
able. 

(5) The effort to develop mor 
efficient products — including thos 
that will help cut the costs of waste 
disposal by being more  easil 
broken down—is being actively pur 
sued by individual detergent manv- 
facturers. These may mitigate, but 
they will not eliminate, concern for 
ground water pollution from wu 
treated laundry waste water. OQ 


is no evidence that would indicat 
chronic toxicity. On the other hand 
ABS is always accompanied }j 
contaminants from domestic o 
industrial sources. It has been ¢& 
tablished that ABS is not toxic t 
bacteria and that numerous strails 
of bacteria can grow on ABS. W 
must, therefore, for the time bei 
at least, accept the fact that th 
presence of ABS is an indicator? 
contamination. 

The Celite Division of Johns 
Manville has been doing research 
the removal of ABS using diatom 
ceous silica filtration. We are wl 
aware of the fact that contaminatl 
other than ABS may be of ev 
greater hazards to public healt 
and are thus doing everything p* 
sible to protect “WATER,” an et 
dwindling natural resource. O 
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; oa | Norid’s New " nercial 20-lb. Washer-Extractor 
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an Whether you need replacement equipment 

eral salt that’s built to last, or a promotional shot-in- 
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onents of penny in either a new or existing coin-op, tion, individually operated. 

hemsele investigate this revolutionary concept in 

langero commercial laundering! 

utants of 

or. 

easily de- 

dients — eee ee 

§ — from | 

1g a prac: 2 

of which 

C aS more 

nes avail- 

‘lop mor 

ding thos 

S of waste 

re easily 

tively pur- 

ent manu- 


tigate, bu 
oncern for 





from u- 

rt. Q FS) A 0 ee 
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Dus straits COMMERCIAL CONSTRUCTION — (Legal i 

ABS. We Welded steel girder structure, BETTER PERFORMANCE — 

time bein Stainless steel wash cylinder. Beg ern een ent 

t that th INEXPENSIVE INSTALLATION — 1@ | 555 rpm extraction speed, 


idicator @ Completely piped and wired. Common Oh Pa es eos 


drain eliminates concrete slab. 
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has the SENSATIONAL 
OCTAGONAL DESIGN 


URSA Te 


The World's Safest, Most 
Durable - Rebound Tumbler 


OCTAGONAL DESIGN 


(a) Suspension system always pointed 
towards point of impact. 


(b) No side loss of rebound energy. 
(c) Equal distribution of tension. 
(d) Liveiier rebound action. 


e@ PROTECT ALL SAFETY PADS 
Completely Covers Springs and Frame 

e STRONG-FORM STEEL FRAME 
No Welded Clips 

e@ HYPO-NYLON HEAVY DUTY JUMP MAT 


Especially Designed For Years of 
Carefree Use 


e DYNO-SPRINGS 
For Superior Spring 4% 
Action. 


You can geta 
second income 
from a 

high profit 
low cost 


Jump Centers are fabulous money makers... 
and a more attractive — better equipped 
MacLevy Center is a sure-fire investment. 
Famous MacLevy — the oldest name in exercise 
and health equipment — assists you in 
everything from location to Grand Opening — 
and everything you need requires only a 
modest capital investment. 
25% DOWN 

BALANCE WHILE YOU OPERATE 
buys all your attractive, durable 
super-safe equipment. 


HAVE OUR LOCAL REPRESENTATIVE 
GIVE YOU A COMPLETE ESTIMATE 


Send NOW For “Jump Center Facts” 


MacLEVY SPORTS 
EQUIPMENT CORP. 
189 Lexington Ave. 


New York 16, N.Y. 
LE 2-7874 
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Huge coin-op cleaning laundry — senne tv may wal th 
- opening of what may well be the 
uge p g Y world’s largest coin-op drycleaning 
. | ° | f ti installation, the eyes of Kansas were 
turned squarely on Ed Elam’s In- 
WI serve as pl O Opera lon dependent Laundry and Cleaners in 
; k . Lawrence. 

™ From all indications, the people 
In Year long Mar eting survey of Lawrence liked what they saw. 
Elam, who added 20 coin-activated 
- drycleaning units to a _ coin-op 
Ed Elam’s store Is In Lawrence; which already featured 40 washers, 
summed up the grand opening ac- 
3 Kansas city with al necessary tivities of his enlarger operation in 

one word—terrific! 
i : In addition to attracting local 
qualifications for a solid study counts widen 
well over 70 people, this installation 
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First of the 20 coin-operated drycleaners 
is swung down from the contractor's truck. 


virtually overnight became the sub- 
ject of nationwide attention from 
appliance manufacturers, investors 
and dollar-wise consumers. 

Prior to the kickoff of the newly 
enlarged Independent, Elam and 
representatives of the coin-up dry- 
cleaning manufacturer hosted a 
“challenge luncheon” for Lawrence 
businessmen, city officials and 
faculty members of nearby Univer- 
sity of Kansas. These notables were 
informed of the coming grand open- 
ing and invited to try out the new 
units. They did. 

One home economist from the 
university brought an armful of gar- 
ments of different fabrics and tex- 


be 








Freshmen girls from the University of Kansas were among the first customers of Elam's col. 


LTR 
Hy, 


i] 
yf 


Yj 


F/ 





op. One of the girls cleaned |! sweaters, two skirts and two pairs of slacks in one load 
tures. She explained that she was the general feeling of the group thi 


going to put the new drycleaning 
units to “a real test.” 

A sports-minded businessman 
dashed to his car and brought back 
a heavily soiled, deeply stained hunt- 
ing jacket which he placed in a dry- 
cleaning machine along with a light- 
colored suit and a couple of wo- 
men’s sweaters. 

“These people were frankly chal- 
lenging us,” Ed Elam says. ©“At 
first, they were doubtful, but after 
the completion of the first cleaning 
cycles, they changed their attitudes 
completely and lined up solidly on 
our side.” 

The home economist summed up 





Seven installed, 13 to go. This contractor is carefully aligning the coin-op cleaning units, 
while his co-worker behind machines is preparing to hook up utilities connections. 
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way: “If I hadn’t seen it, I wouldp’ 
have believed it. It’s positively wop. 
derful. We've needed something 
like this for a long time.” 

This same thought was echoed 
and re-echoed during the grand 
opening week events by hundreds 
of Lawrence residents and visitors 
whose interest and enthusiasm jp. 
dicated that coin-op drycleaning 
was in town on a permanent basis, 

Elam, who evaluates Independ- 
ent’s 20 drycleaning machines alon 
in the plush neighborhood of $45, 
000, determined, along with the 
manufacturer, that 20 units would 
be adequate to serve the 50,000 
plus population of the Lawrence 
trading area. He points out that 
he turned to coin-op drycleaning for 
two reasons: first, to provide an 
added service for established cus- 
tomers and to gain new customer, 
and second, to add to the profit pic- 
ture of his store. 

The Elam operation, with the 
owner’s consent and cooperation, is 
serving a dual purpose. It is boost- 
ing the income of its owner, and it’s 
functioning as the basis of a mult- 
phase local market research pro- 
gram which will continue in Law- 
ence through the remainder of the 
year. Through this program, the 
manufacturer of the coin-operated 
drycleaning equipment hopes 
gather accurate consumer data, 
operational costs and profits and 
other statistics to aid in its nationd 
sales program. 
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PT Final adjustments and finishing touches are made on the units and the store. Grand opening was only a day away when this photo was 
Elam's huge coin-op laundry and drycleaning store will serve as 


ing to Elam, the city has all the 
qualifications for a solid market 
sudy. It’s located about 35 miles 
fom Topeka and Kansas City. It 
has a trading population of more 
than 53,000, a small enough market 
io control for survey purposes. And 
its marketing area is representative 
of the various economic groups in 
the country. 

Some of the major sources of in- 
come within the area include the 
University of Kansas, a paper mill, 
two chemical plants, a cannery, a 
pipe organ manufacturer and a 
manufacturer of greeting cards. 

The location of the coin-op is an- 
other plus since it is near both the 
center of town and the university 
campus. This factor should aid 
wiles, said the Kansas operator. 

The market research program will 
inlude three comprehensive tele- 
phone surveys, first of which will be 
completed before any promotional 
programs are conducted in_ the 
area, and a consumer panel. 

The consumer panel will be com- 
posed of a number of Lawrence 
families who will keep and report 
their total drycleaning activity over 
a six-month period. 

The COIN-OP cleaning store is 
bing supported with area adver- 
tising in local and university news- 
papers and radio. Theme of the ad- 
vertising will be carried out in a 
variety of sales promotions such as 
the grant opening program which 
included attendance prizes, posters, 
banners, refreshments and on-the- 
spot radio interviews with cus- 
lomers. © 








guinea pig in a market research program for manufacturer. 


Home economics teachers from the University of Kansas, Lawrence city high schools and an 
agent from the Douglas County home demonstration section, put the units to a severe test. 


After the "challenge luncheon,” Lawrence businessmen, city officials and faculty members of 
the University were invited to try the units. A businessman tested one drycleaner with 
a heavily soiled hunting jacket placed into unit with a light-colored suit, other items. 
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D * Double Load 


This month, in a digression from its 
usual “Yes” or “No” format, “Both 
Sides of the Coin” asked a survey 
question: How much do you charge 
for a single-load, for a double-load? 

Statistically speaking, we were 
concerned with two primary factors: 
1. In what part of the country is 
your store located — Northeast, 
South, Midwest, Far West? 

2. Is there any correlation be- 
tween the number of stores a man 
owns and the prices he charges the 
public? 

Questionnaires were sent to cross- 
section of COIN-OPerators throughout 
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the nation. Response was also solic- 
ited by means of the “Readers 
Service” card in the April issue. 

All in all, response to the survey 
was heavy, and encompasses the 
pricing opinions of enough COIN- 
oPerators throughout the Continen- 
tal United States to make it an ac- 
curate survey; indicative of overall 
national pricing trends. 

Without dividing the country into 
sections, as yet, we find the national 
price average for a single-load is 25 
cents, for a double-load 40 cents. 
This would indicate a price turn up- 
wards from a spot survey conducted 





by COIN-OP more than a year ago, 
at which time the national single and 
double-load averages were around 
15 and 30 cents respectively. 
One point, however, must bk 
taken into consideration. Some 0 
the respondents indicated what they 
felt their prices should be, rathet 
than what they actually are. This 
tends to raise the averages slightly. 
Figures indicate that the North- 
east leads the nation, so far as pric 
ing, with COIN-OPerators charging, 
on the average, 23% cents for 4 
single load, 3714 cents for a double 
load. The Midwest follows closely, 
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General Electric 


Filter-Flo’ Washers now 


take a 12-lb. load! 


20°. more capacity than ever before in the 
new 1961 General Electric Filter-Flo Washer 
—a whopping 12-pound load, and every 





single piece gets piece-by-piece washing ac- 
tion—comes out truly clean. That’s a plus 
for your customers—and plus profits for 
you. What’s more, the new line of Washers 
provide: 

BETTER WASHABILITY. New-type Acti- 
vator’ driven by a more powerful motor 
gives clothes constant turn-over—and that 
gets the giant 12-pounds deep-down clean. 
MINIMUM VIBRATION. Machines need 


not be bolted to the floor. Due to a new sus- 
| year ago, 
| single and 
-re around 


pension system, machines stay put even at 
high speed with an unbalanced load. 
DEPENDABILITY. Thoroughly tested with 


vely. 
must be more than 1,000,000 wash cycles in General 
. Some of Electric laboratories, actual home use, and 
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in coin-operated laundries. 

General Electric Filter-Flo Washers are 
available in white and colors, and come 
with 20-minute or 30-minute wash cycles, 
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with and without coin meters. Matching 
High-Speed dryers also available. 

For complete information on General 
Electric Washers for coin operated laun- 
dries, send coupon at right. 


COIN-OF FT Way, 196) 





MORE WASH CAPACITY: MORE HAPPY CUSTOMERS 


MODEL WC-474V 






To: General Electric Company 

Home Laundry Department 

Appliance Park— Bldg. 1, Room 207 

Louisville 1, Kentucky 
Please send complete information on using General 
Electric Filter-Flo Washers in a coin-operated laundry. 
NAME___ i 
STREET_ sagas ties 


CITY & 
ZONE bai SrAPFe........ 
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Progress /s Our Most /mportant Product 


GENERAL @@ ELECTRIC 
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with a single-load average of 23 
cents, a double-load average of 38 
cents. The Far West is next, with 
23 cents and 36 cents. The South 
trails, with an average 22 cents for 
a single-load, 35 cents double-load. 

So far as the relationship between 
number of stores owned and price 
charged, we find that one-store 
owners charge, on an average, 25.60 
cents for a single-load; two-store 
owners charge an average single- 
load price of 21.25 cents; three-store 
owners get an average 23.33 cents; 
four-store owners an average of 
23.92; five-or-more-stores charge 
only slightly less than the single- 
store owners; 25.06 cents for a 
single load of wash. 

Single-store owners report they 
need the 25 cent price to make the 
store pay off. Two-store owners re- 
veal they are able to charge a lower 
price because the same one owner is 
able, himself, to maintain both his 
stores and derive, therefore, the 
profit from two stores, thereby re- 
quiring a lictle less profit per each 
store. A man who owns three stores, 
the survey indicates, tends to need 
additional personnel; therefore the al- 
most two-cents-per-single-load price 
differential over his two-store owner 
colleagues. Four-store owners charge 
an average six-tenths of a cent more 
per load than the three-store owners. 
In analyzing the returned question- 





Breakdown of Coin-Op Ownership 
50 per cent of COIN-OPerators own one store; 20 per cent 
own two stores; 15 per cent own three stores; 10 per cent 
own four stores; 5 per cent own five or more coin-ops. 


naires of the five-or-more-store own- 
ers, we find that they, as a group, 
charge only a small fraction of a 
penny less, per single-load, than sin- 
gle-store owners. Two reasons are 


Relationship of Number of Stores Owned to Price Charged 





given for this: 1. With increased 
personnel costs and operating ex- 
penses, operating overhead is higher, 
and prices must be proportionately 
higher. 2. These fellows are knee- 
deep in Big Busines. They became 
involved with coin-ops for only one 
reason—to make money, and no 
foolin’ around. 


Use Survey Data 


COIN-OPerators, as we all know, 
are a group largely comprised of in- 
vestors; people who are not essen- 
tially involved in the laundry/dry- 
cleaning industry. It is, therefore, 
not infrequent that the COIN-oPera- 
tor does not “feel”? the industry in 
the same way as does the fulltime 
restaurateur, or stock broker. Any 
information of marketing application 
to the CoIN-op industry is of value 
to him—especially information on 
how his prices stack up against the 
others in his industry. 

It is recommended that you do 
three things: 

@ Determine the price average of 
other stores in your general geo 
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Hea\ 
Rug 
Beat 


Hea! 





















ii D YOUR FAVORITE NATIONALLY KNOWN BRAND 


' ALL — Procter & Gamble’s DASH and TIDE—Purex’s BEADS-O’-BLEACH — Colgate’s A 
ef 
Staley’s STA-FLO STARCH or Any Other Brand with Box Size 2%” x 1%” x 434”. 


Use Any Individual Product or Combinations 


SPECIFICATIONS DIMENSIONS 


Heavy Gauge Steel MODEL HEIGHT WIDTH DEPTH WEIGHT 

+ Rugged Construction B-35 46 5" 812 21 LB. 
Beautiful DuPont DeLuxe Blue Baked Enamel B-36 46 104% 812 55 LB. 

50 Heath—Monarch Coin Slides B- 4 47% 133% 93% 90 LB. 








Each Machine Tested With Merchandise Before Leaving Factory 
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CUSTOM MADE VENDORS 





graphical area. Use the map included 
in these pages. 


@ Determine the price average of 


other COIN-OPerators who own a like 
number of stores. 
@ Compare the price you get from 
taking the average of the above two 
figures with the prices you charge. 
If you are charging a price lower 
than this figure, then simple logic 
tells you that there are people who 


own a similar number of stores, in 
your area, who most likely have 
about the same operating expenses, 
and who probably are making more 
money than you are. 

If your figure is higher than the 
average, then you are a_ smart 
enough business man to be earning 
greater profits on your investment 
than the next fellow, and this survey 
only serves to reassure you. 








If we learned only one thing from 
this survey, it’s this: A Clean, mod. 
ern, well-equipped store, charging g 
good price will, in any part of the 
country, earn a good profit for it 
owner. If your store, or Stores, fy}. 
fill all requirements, but is not te. 
turning you a reasonable profit, fe. : 
evaluate your pricing set-up, } ¢ 
might very likely prove to be the r 
villain. © 
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COIN-OP DRYCLEANING PRICING QUESTIONNAIRE 


COIN-OP is interested in getting your comments on the new- 
est money-maker of the industry — coin-op drycleaning. 


tion, many thousands of the coin-op cleaners are on order 
with the various manufacturers, and will be installed in stores 


throughout the nation within the next few months. 


The units presently operating are getting between $1.50 and 
$2.00 per 8, 9, 10, 11, and 12-pound load. However, these 
prices, like any others, are subject to change. We are, there- 
fore, anxious to know what price you will charge when you 


put coin-op drycleaners in your stores. 


How much will you charge for coin-op 


drycleaning? 


For how many pounds? 


Name 


Address 


Use this space for comments about 


coin-op drycleaning in general: 


ae a. 


Yes No 


oad [ 


Although there are, at present, less than 500 units in opera- 


How many coin-op laundries do you 
own? 





R 
of 
pr 


m 


Do you presently own coin-op dry- 
cleaners? How many? What brand? 





When questionnaire is completely filled out, send facsimile of page or tear off page at dotted line and mail 10: 
COIN-OP, 10 East 40 St., New York 16, N. Y. We appreciate your cooperation. 
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NEW, EXPANSION OR REPLACEMENT 
_ - SPEED QUEEN 


a - goes “right to the HEART” 


ae __. of coin store PROFITS 
| | _ profit and maintenance problems with the new 
: 


















ae 
‘ 
’ 


Speed Queen has gone right to the heart of your 
Model A203. No other commercial washer offers 
such simplicity of design . . . such mechanical 


efficiency. This assures you of true low cost main- 
tenance and long life dependability. 


As for profit, nothing on the market outdoes this 
new washer. Speed Queen’s perfectly balanced 
short cycle is practically 50% shorter than most 
automatics. As a result, your coin laundry income 
nearly doubles . . . without sacrifice to washing 
efficiency. 


One look at the features and we know this washer 
will go right to your heart. Why not get the facts 
on this amazing Speed Queen today. 

COMING SOON 

20 LB. WASHER-EXTRACTOR AND DRY CLEAN.- 
ING MACHINE. BOTH COIN OPERATED. 






Parts Available in Over 200 
Major U. S. & Canadian Cities. 
Mail Coupon Below for Com- 
plete Details on the A203 and 
Other Speed Queen Commercial 
Laundry Equipment. 


A new high torque timer, accessible 
through the coin box access door, re- 
quires a simple push to cycle the machine 
completely. Cannot be blocked on the 
“IN” position. Easily removed for servic- 
ing. 


Remove two screws and the entire top 
opens. Top and front panel uni-hinge 
provides access to all parts without mov- 
ing machine from its location. 





A “Serviceman’s Dream”, Remove 
two screws from the toe plate and 
the front panel raises for access to 
the entire front of the machine. 


WY 
MUN 


SPEED QUEEN 
A division of 
McGraw-Edison Co. 
Ripon, Wis. 

Dept. V 

























! . 

Tub is filled faster with a new high ' ADDRESS 1 New tamper-proof rigidity and strength. 
capacity aerated waterfall inlet. Air gap : : Two bolts and bracket tie sump tub, 
is above machine top. Specifically de- CITY side panel, coin box together. Access to 
signed to prevent back-up and splash ; ; bolts is through coin box service door 
of water. i y only. 

: ZONE STATE : 
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More on the: 


Second Report of Coin-op Cleaning 
| 


At presstime of the April issue, we 
received word that a new solvent 
had been made ready for the indus- 
try by E. I. DuPont. 


What is it? 

Called Valclene, the new compo- 
sition is based on a fluoro-carbon, a 
class of synthetic materials with low 
toxicity. It is said to be non-flamma- 
ble and is five times safer than 
perchlorethylene as far as vapor 
concentration goes. Principal advan- 
tage of the solvent is that it reduces 
the cleaning cycle to 15 minutes. 


Who can use it? 


Present drycleaning equipment 
cannot use the new solvent without 
some modifications. According to 
DuPont, “reasonable quantities” are 
available for evaluation by machin- 


ery manufacturers. 


What can manufacturers do? 


According to DuPont, equipment 
manufacturers can do one of three 
things: 
|—Pick up a license to manufacture 
a Valclene unit from the Vic 
Mfg. Co. This has been done by 
Whirlpool. Vic will offer rights 
in a sublicensing agreement to 
other manufacturers later in the 
year. 

2—With DuPont's technical help, 
manufacturers of existing perc 
coin-op equipment can develop 
new units to accept the highly 
volatile solvent. 

3—Continue to make existing equip- 
ment with some modifications. 

Adapter kits may be fabricated 


"VALCLENE"' PROCESS 


Liquid 
Purification 
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Vapor 


Recovery 


Storage 





that will enable existing units t 
convert to Valclene. 
Most companies we have spoke 
to have not made a firm decision 
to the road they will take. Howeve; 
according to reliable sources, both 
Norge and Standard have indicates 
they will make adapter kits, 
Some companies believe the Vg. 
clene units will not be available fg 
two years. DuPont’s time table 
under a year. In any case, the 
facturers suggest that present 
ment be purchased for the following 
reasons: 
1—Coin-op drycleaning, whethe 
perc or Valclene, must be 
moted to the American house. 
wife. 

2—Good locations are becomin 
more and more difficult to ob. 
tain. Therefore, operators should 
protect locations and begin ty 
make money with existing equip- 
ment today. 

The DuPont announcement wa 
not the only item we must clear » 
on our Second Special Report o 
Coin-Op Drycleaning. In our hast 
to make deadlines, a few erton 
crept into our copy. 

1. In April’s chart on page 12, w 
listed the Maestrelli three-pocktt 
Thunderbird coin-op cleaner @ 
$5,000. The price of the units 
$15,000. 

2. Some confusion might have arisen 
from the last line of the Bill Glover, 
Inc., item on page 15. Although We 
clearly stated, “The units, sold mm 
tionally through a ‘hand-picked’ dit 
tributor network,” our last Ting, 
“The company will sell coin-op dt 
cleaners to ‘any reputable COIN-OF 
erator, drycleaner, or investor who 
has the money,” might have been 
misunderstood. The fact is that the 
company is offering the units only 
through local distributors or jobbers. 
3. On page 20, the picture in th 
Standard, Inc., item was the Cami 
dian manufactured twin 10-pound 
drycleaner. The picture of th 
American-made model appears 0 
page 49 of this issue. O 
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WASHING PRODUCTS 


IN INSTANT 


WATER SOLUBLE 


“Melt -A-Way” Bags 


TM. 
i 


— 


DROP THE ENTIRE SEALED 
BAG INTO THE WASH WATER — 


IT DISSOLVES IN SECONDS! 





CONTACT NEAREST “‘DROP” DISTRIBUTOR 


CHICAGO, ILL. 

Custom Packaging Assux 
1964. N. Greenview Ave 
SH 3-4620 


KANSAS CITY, MO. 


Edw. Livingston & 
Sons, Inc 


TOPEKA, KANSAS 
Econ-O-Wash of Kansas 

& Missouri, Inc 
1710 Medford St. 


1735 Walnut Strece 
HA 1-3188 


FAIRFIELD, IOWA MILWAUKEE, WISC 


Rings’ Laundry 
Clingan Supply Yadro Chemical Co Supplies 
Mairfield, lowa 5203 West Clinton Ave 210 Western Ave. 
Phones: 2224X & 1408 eer 
Fl, 4-4940 


TOLEDO, OHIO 
INPIANAPOLIS, IND ST. PAUL, MINN 


Hi -@ Mellocraft Company 
Tabet? Minnesota Chemical Co 1320 Locust St 
1180 W. 28th st 2285 Hampden Ave CH 4-8327 

WA 6-7212 MI 6-7521 


DISTRIBUTORS: TERRITORIES NOW AVAILABLE! 


works, machine conversion stickers and decals available 
without charge. Vending machines also available. 


THE FIRST—AND ONLY 
COMPLETE LINE OF 


DETERGENTS ° BLEACH ° BREAK 
STARCH ¢ BLUING 
OFFERING PROFESSIONAL- 

TYPE RESULTS! 





The “DROP” Line is different from any- 
thing you’ve ever seen—or used. It has 
sales magic in its packages and the prod- 
ucts inside. 






e The exclusive “DROP” formulas are laundry- 
tested to offer your patrons professional- 
type results! 


e The “DROP” professional-type products are 
made to deliver clean, white, bright clothes 
under coin-op conditions! 


e “DROP” brings you customers — and gives 
gives them the reason to return again and 
again! 

e “DROP” is the only line offering “Melt-A- 
Way” water-soluble bags. They create an 
absolute sensation! Your customer receives a 
carefully pre-measured, professional quan- 
tity and drops the entire bag—cover and all 
—into the wash water. The bags dissolve in 
seconds with No spill! No mess! No Guess! 


“DROP” makes more sales for you inside 
your store because it delivers washing 
results possible no other way. “DROP” 
is a coin-op product exclusively — your 
customer can’t bring it in from the out- 
side and deprive you of extra profits! 
Actual checks of coin-op vending ma- 
chines showed “DROP” increased sales 
by as much as 50%, 60% and in some 
cases 200%. There must be a good rea- 
son why. Get the facts today! 





846 Na 

kL GO 

THE Wasm ne INTO 
'T MELTS away, 








“DROP” S¢ BAGS AND 10¢ BOXES (containing 2 bags) 
FOR ALL POPULAR VENDING MACHINES. Complete adver- 


tising material, planned sales promotion program that 


SEND FOR FREE SAMPLES! 


Mfg. by WATER SOLUBLE PRODUCTS 
624 S. Michigan Ave., Chicago 5, Illinois WAbash 2-5230 








I want to make extra profits with “DROP”. 
Please send me Free Samples, Prices and 
Complete Information. 

NMG oo cae evant xecevn ce vaneless 
COND OIG ho. ve kc Seer deebcwied ee camega'e aus 


POEUN 5. ko bikrd dk iee +e 


My distributer 16. so. cscasicncseeecea Keaton 
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Battery of venders, 


owned by operator, 


spurs profit margin 


34 


Windy City's Nu-System 
father-son team offer 
customers a diversified 
line of vending units, 
which enabled the store 
to get off the ground 


with a running start 


Herman and Eugene Landy Opened 
their Nu-System coin-op on Chi. 


E ven before the father-son team of 


cago’s South Side, they realized thg 


tomer, the quicker they'd be able tg 
pay off the mortgage. 
Consequently, they stacked thei 
handsome new establishment with ; 
diversified battery of vending ma. 


the more they had to offer a : 


chines dispensing not only launder. 


candy, coffee, hot chocolate, sof 
drinks, soups and cigarettes, Their 
philosophy brought instant results 
During the first three weeks of op. 


ing supplies and services, but d 


eration, with virtually no advance 


neon signs arrived, their 40-washer 
14-dryer coin-op reached capacity, 
and hasn’t known a single idle mo. 
ment since. 

Eugene Landy iis __ especially 


the coffee, cigarette and candy vend- 
ers. “We decided from the start on 
outright ownership of these venders, 
rather than the commonplace leasing 
arrangement,” he reveals. “It makes 
a big difference in the profit percent- 


advertising and even before 


pleased with the profit picture | 


ages, and vending machine compa 
nies make it easy for coin-operators 
to buy their products.” 

On cigarettes, for example, Nv 
System, by owning the venders out- 
right, makes 10 cents a pack rather 
than two cents. “This means,” says 
the younger Landy, “that by own 
ing the dispenser, we turn cigarettes 
into a profit item rather than a mere 
customer convenience. 


Cigarette Sales Good 


“In the first three weeks of oper 
ation, our cigarette machine sold 10 
cartons a week for a weekly profit 
of $10. Within the next few months, 
we expect this figure to quadruple. 
At two cents net a pack, cigarettes 
would hardly be worth mentioning 
especially since the local law & 
mands that a coin-op selling cig 
rettes have an attendant on th 
premises to prevent their sale t0 
minors. But at a profit of a dime 
a pack, it’s certainly worth our while 
to have the attendant.” 

Soft drink machines reach thei 
peak in easy payments. To bij 
them, Nu-System simply pays th 
retail price—$2.40 apiece—for the 
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frst three cases each week. After 
hat, the Landy’s pay wholesale 
wd The difference between whole- 
ad retail price makes the pay- 
ment on the machines. Soft drink 
es have been good from the first 
day, indicating that very soon the 
consumption will be some 50 cases 
, week for a profit of $60 a week. 
Coffee and hot chocolate also 
have done exceptionally well. In the 
frst three weeks this vendor aver- 
wed $30 a week income, of which 
$20 was clear profit. But while this 
nachine has scored a major success, 
soups have not sold as the Landy’s 
hoped; they plan to eliminate that 


dispenser. 


50 Per Cent Profit 


The candy machine returns a neat 
0 per cent profit on its gross, ex- 
cept for gum, which nets 40 per 
ent. This vendor also has done 
extremely well, Landy says, and 
should be considered a “must” in a 
gin-op. Profit figure for the first 
three weeks was $15 per week. 

Two ironing boards, also coin 
operated, are producing more slow- 
ly. Says Landy, “They cost us $150 
each, and in the first three weeks 
they brought in an average of only 
§§a week. But they are something 
our customers haven’t seen before, 
and we're quite sure the revenue 
will pick up steadily. We figure this 
way. Even if usage doesn't con- 
tinue to grow, they're still valuable 
aan extra service. They're bring- 
ing in enough to pay for themselves; 
therefore, they aren’t costing us, and 
thy round out the service. As it 
wands now, they must definitely be 
onsidered an asset. We figure that 
the ironing will pick up consider- 
ibly as people get used to the idea.” 
Nu-System is currently grossing 
‘15 a week from the vendor sales 
of detergents and bleach, at a net 
profit of 40 per cent. Eugene Landy 
ius been making this unit do double 
duty by inserting facial tissue packs 
none of the slots as a merchandis- 
ngtest. He anticipates testing other 
lems in the same way. 

While vendors comprise the bulk 
ithe “full service treatment,” Nu- 
ystem has not been overlooking 
aly Opportunities. The coin-op also 
“tes as a drop station for laundry, 
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Bank of vending machines is strategically 
placed to invite patronage. He uses the 
laundry supplies machine to test such items 
as facial tissues. Landy's basic business 
is washing and drying. This unit (right) is 
one of the 14 dryers he has in his coin-op. 


drycleaning, hat blocking and tailor- 
ing. These are sent out to a nearby 
commercial laundry with whom the 
Landy’s have an agreement. The 
markup is a straight 100 per cent. 

Reports Eugene Landy: “The 
drop-off cleaning and laundering 
that we send out isn’t large, and we 
don’t expect it to get large. But 
there has been quite a bit of it so 
far. It costs us practically nothing 
and the markup is high enough to 
pay a good share of the overhead, 
including the attendant’s wages, 
which means we reach the profit 
point that much sooner.” 


Services Worth Investment 


Has this concentration on extra 
services been worth the added in- 
vestment, time and trouble, even 
with the higher rate of income? 
“You bet it has!” Eugene Landy 
insists. “It’s made the difference be- 
tween a running start and just wait- 
ing and hoping. 

“Every one of these vendors and 
services we installed has been pay- 
ing its way—even making a profit— 
from the opening gun! They all 
combined to bring crowds since the 
first day. People have been coming 
to Nu-System from more than a mile 
away, past other coin-ops in the 
neighborhood. 

“Most important, the customers 
who came in at the very beginning 
have been returning regularly, and 
bringing their friends with them. 
That’s a sure sign our full-service 
concept is giving the public what it 
wants.” © 























































Two ironers and a drop off laundry and dry- 
cleaning help round out Nu-System's service. 





NO BREAKS | henge 
WITH OVERSIZE Z2YVo DRIVE SHAFT 


Turning over coin-op profits is easier with the rugged 242” drive shaft of the new LAUNDRIT 3 
“Big Boy’’* Washer-Extractor. By eliminating shaft breakage, you avoid both downtime and 
placement costs. Large shaft bearings last longer and are tightly sealed to prevent leaks. J 
entire ‘Big Boy” unit is fortified with a massive structural steel frame and heavy cylinder pe 
plate. Why? Because “Big Boy” loads are B-I-G! — up to five conventional machine loads ato Bs 
time — or a 9'x 12’ shag rug. With LESS WATER (48-52 gallons per cycle) and LESS POW rs! 
(small 34 hp motor), you make MORE PROFITS with “Big Boy.” Available in cabinet or pe bail 
models. Mail coupon for complete details. 


NO eax 

ROV 
he r 
pera 
loads 
t 


mest 


TROY v0n0e MACHINERY DIVISION OF American Machine and Metals, ln and 


EAST MOLINE, ILLINOIS 
Send 


*Trademark 






Divisions of American Machine and Metals, Inc. TROY LAUNDRY MACHINERY @ RIEHLE TESTING MACHINES @ DE BOTHEZAT fi 
TOLHURST CENTRIFUGALS e FILTRATION ENGINEERS e FILTRATION FABRICS e NIAGARA FILTERS @ UNITED STATES GAUGE? 
INSTRUMENTS e LAMB ELECTRIC COMPANY e HUNTER SPRING COMPANY e GLASER-STEERS CORPORATION 









TROY LAUNDRY MACHINERY, Dept. C0O-561 Division of American Machine and Metals, Inc., EAST MOLINE, ILLINOIS | , 


» Please send me details on the new, coin-operated LAUNDRITE “Big Boy.” 









E FIRM 
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ADDRESS ae 
CITY & ZONE STATE cit 


ATTENTION MR. 
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AK Siew LAUNDRITE® BigBoy” | WASHER-EXTRACTORS: 
H AF PROVEN PROFIT-BUILDERS FOR COIN-OPS Field tests prove 


the new “Big Boy” has the giant capacity, superior washing action and low cost 





AUNDRIT 
ime and , 
ee bads like 9’ x 12’ shag rugs . . . up to five conventional machine loads at once. A com- 
/linder 


loads at 0 
"SS Powsoersize 2/2” drive shaft fitted with leakproof seals. 


peration to boost your coin-op profits at once. Here’s new washing efficiency for ‘‘big profit’’ 


pletely automatic 25-minute wash, rinse, extract and shakeout cycle requires less water — 
48-52 gallons per cycle — and less power — economical 34 h.p. motor. Designed with rugged 


e i 

et oe Nailable in either cabinet or panel models .. . each as safe and easy to operate as any do- 
metic machine. “Big Boy’ is designed for flush-wall construction requiring minimum space 

Metals, In| and no special foundation. Exclusive drop-coin design eliminates “sticky coin” problems. 


oc sorwee pend this coupon now for complete details on “Big Boy.” “Trademark 
TES GAUGE ® ® 

_—m TROY rvnonr MACHINERY Division of American Machine and Metals, Inc. east mouine, ILLINOIS 
NE, ILLINOS Divisions of American Machine and Metals, Inc. 


MOY LAUNDRY MACHINERY e RIEHLE TESTING MACHINES e DE BOTHEZAT FANS ¢ TOLHURST CENTRIFUGALS e FILTRATION ENGINEERS e FILTRATION FABRICS 
NAGARA FILTERS e UNITED STATES GAUGE e RAHM INSTRUMENTS e LAMB ELECTRIC COMPANY e HUNTER SPRING COMPANY e GLASER-STEERS CORPORATION 


TROY LAUNDRY MACHINERY, Dept. CO-561, Division of American Machine and Metals, Inc., EAST MOLINE, ILLINOIS 
Please send me details on the new, coin-operated LAUNDRITE “Big Boy.” 
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To Josephine Wonders, owner of 
the Indian Village Econ-O-Wash, in 
Pontiac, Mich., the question was not 
whether or not to install wall- 
mounted ironers, but whether or not 
to charge customers for the use of 
these ironers. 

Actually, the manufacturer of the 
units that Miss Wonders purchased 
fits, at the factory, all the ironers 
with a coin meter. This meter acti- 
vates the ironer for 30 minutes at a 
cost of a dime. 

“I decided,” says Mrs. Wonders, 
“that I could make a substantially 
larger return on the nominal cost of 
the ironers by setting the timer for 
a free 15-minute period. In that way, 
nobody gets the opportunity to mo- 
nopolize the ironers. Nobody has to 
wait too long to use an ironer.” 

In the few months since the units 
were mounted on the wall of the 
Indian Village store, dollar volume 
has risen steadily. “I attribute this 
rise to the goodwill created by hav- 
ing ironing available at no cost to 
the customer, and I expect the iron- 
ers to increase my coin-op’s income, 
eventually, to more than 25 per cent 
more than what it was prior to 
installation of the units.” 

Indian Village is located not far 
from an industrial complex, and 
near several hospitals. As in every 
heavily-industrialized area, there are 
many restaurants to feed plant 
workers, and, of course, many wait- 
resses. Since the installation of the 
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Free ironing creates 


says, “I think, and I feel most coy. ‘| 
oPerators will eventually agree, tha 
the biggest profit to be made fron 
these ironers is in terms of the good by 
will and additional income they ca 
create for your other services. Tk) ma 
relatively little I lose by not charging 
for ironing is made up tenfold by th - 
additional business the availability Y 
of ironing has created.” 

It would seem that Miss Wonder bu 
optimism is well-founded: recent fig 
ures indicate that very nearly 50 per 


ironers, the coin-op has been attract- 
ing the many waitresses and nurses 
from the hospitals, who come in to 
wash and iron their quick-dry uni- 
forms. This added business alone. 
Miss Wonders feels, is paying for 
the ironers. 

A sales representative of the 
ironer company told Miss Wonders 
that the large majority of COIN-oP- 
erators who install the units derive 
profit from them. The average daily 
profit per machine, he said, is about 












$1.50. “However,” Miss Wonders — cent of the clothing brought into a 

coin- 
The lady pictured here told our photographer that she passes up a coin-op much closer’ varie 
to come to Indian Village, where she can wash and completely finish her husband's de§ there 
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Mrs, Wonders, right, makes it a point to 
instruct new customers in professional iron- 
ing techniques. Here, customer learns how 
fo properly iron her daughter's ruffled dress. 
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coin-ops is of the Wash & Wear 
much close Variety. As every owner knows, 
husband's dre} there is no such animal as perfect 
wash and wear. All of it requires 
“touch-up” ironing. It seems only 
Pbgical that coin-op customers would 
Ste favorably impressed by a store 
pihat offers this service at fingertip 
convenience. And when it’s offered 
ite—as is the case in the Indian 
PVillage coin-op—you’re building the 
best kind of public relations. 
» “And,” Miss Wonders smiles, 
ihe advent of coin-op drycleaning 
Masn’t escaped me either. I look for- 
Ward to the day when a customer 
Ml enter my store with soiled and 
Winkled suits, undergarments, shirts, 
i just about everything else, and 
ave with a ready-to-wear ward- 
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A unique machine designed to in- 
duce grade-school children to save 
their dimes and quarters has been 
given such a warm reception in a 
Melrose Park, Ill., bank, that local 
COIN-OPerators are viewing the de- 
vice as a potential promotional de- 
vice. 

The installation pictured here is 
in the Bank of Broadway, in Mel- 
rose Park, in conjunction with the 
weekly “Saving Day” at the Steven- 
son Elementary School, also in Mel- 
rose Park. 

This unit returns certificated 
saving-tabs when the customer in- 
serts nickels, dimes or quarters in 
the appropriate slots. Each “tab” 
or stamp is then pasted into a sav- 
ings book issued by the bank and 
the accumulated tabs are accepted 
for savings deposits at the regular 
rate of interest, whenever the cus- 
tomer desires. This system makes it 
possible for both children and adults 
to save regularly, a coin or two at a 
time, and soon accumulate the min- 
imum sum of $10 for deposit. 

However, it has occurred to at 
least one local COIN-OPerator that 
his store is as logical a place for 
this type of savings as is the bank 
building itself. He reasoned that the 
people who use his coin-op are al- 
ready interested in the concept of 
thrift. He is thinking of contacting 
a local bank to place a unit in his 





event for 


becomes an _ exciting 
these grade school youngsters. 


Savings 


Saving device in bank wins 
local COIN-OPerators favor 





coin-op, and pay him rent. Thus, 
people waiting for the completion of 
their laundry might well deposit 
their remaining change in the ma- 
chine. 

Other local COIN-OPerators are 
contemplating installing the tab dis- 
penser in their stores for more per- 
sonal promotion reasons. One 
owner is thinking of running con- 
stant promotions, each stressing a 
different “Special,” to run for a pre- 
determined period of time. Thus, 
for instance, the insertion of a nickel 
into the unit during a one-week pe- 
riod would result in the customer 
receiving a tab inscribed with the 
details of a drying special. Of 
course, in this store there is an at- 
tendant to reclaim the coupon and 
guarantee the customer the benefit 
of the promotion. 

In the other, unattended store, 
the operator intends to dispense a 
tab that will be redeemable for 
merchandise in neighboring retail 
stores. That is, each nickel tab pur- 
chased in the coin-op might be 
worth eight cents toward a pound of 
butter, or a package of razor 
blades. 

Tab dispensers as a worthy and 
effective means of increasing store 
profits and customer goodwill, as 
well as establishing excellent com- 
munity relations, is another example 
of coIN-OPerators capitalizing on 
new products and ideas. © 











LITTLE 
THINGS 
MEAN 
A LOT 


Plastic cups installed in Frank 
Naish’s North Hollywood, Calif., 


store created repeat business 


by ROBERT LATIMER 


u 

L ike the song says—'little things 
mean a lot,” says Frank Naish, 
owner of the 40-machine Econ-O- 
Mat coIN-oOPerated Laundry, in 
North Hollywood, Calif. Naish 
takes great delight in spending time 
in his store, checking the reactions 
of his customers to the various 
pieces of equipment, and planning 
ways in which he can increase good- 
will and repeat business without 
investing large sums of money. 

“I feel,” says Naish, “that elimi- 
nating minor grievances and adding 
little, inexpensive conveniences can 


40 


do much toward improving one’s 
coin-op. And all the COIN-oPerator 
need invest is time, concern, and a 
very little bit of money. Don’t mis- 
understand,” Naish hastens to add, 
“you must have a clean, well- 
equipped store to begin with. My 
system doesn’t compensate for in- 
adequate equipment, nor will it 
make up in income what one loses 
by not installing those money-mak- 


ing accessory machines that are 
currently available.” 
As a working example of his 


“Little Things” theory, Naish offers 


the small, heavy plastic cup that 
hangs on each unit. Until the re. 
cent installation of the cups, those 
women bringing their own laundry 
supplies to the Naish coin-op would 
measure it into the machines by 
such unscientific methods as cupped 
hands, pouring it from the box until 
they “felt” it was right. This led to 
over and under-sudsing problems. 
When they used the laundry sup- 
plies dispensed by Naish’s vending 
machines, there was, of course, no 
problem. They simply emptied the 
contents of the entire pre-measured 
package into the machine. 


Securely Attached 


Naish bought a load of the small 
cups. He attached them to the ma- 
chines with a piece of heavy, plas- 
tic-shielded clothesline, which was 
passed through a hole cut through 
the bottom of the dispenser cup, and 
then glued securely in place with 
plastic glue. The cord, difficult to 
cut, and strong enough to resist con- 
stant abrasion, is three feet long, 
This means that they are always 
handy, either sitting on top of the 
washer or hanging over the edge a 
few inches. 

‘| don’t remember the exact cost 
of the cup installation,” Naish says, 
“but it was just a few bucks. And 
it’s a fine example of my theory,” 
Naish points out, “inasmuch as the 
cost was nominal and the effect ex- 
cellent.” 


Customers Satisfied 


Customers took to the plastic 
measuring cups almost immediately. 
The result is, that whether customers 
launder with machine-dispensed or 
brought-from-home supplies, every- 
one is assured the correct amount 
of supplies and the wash-load comes 
out clean. 

Recently, Naish spent a whole 
day in the coin-op, “disguised” as a 
customer, asking people what they 
thought the best features of the 
place were. “By general consensus 
of opinion,” Naish smiles, “more 
people were favorably impressed by 
the fact that the owner, ‘whoever he 
is,’ takes the time to make using the 
coin-op a simpler and more pleas 
urable activity than by any other 
single factor.” © 
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international marketing corp In| 


DON’T 
TURN 
YOUR 
BACK 

ON 
BIG 
PROFITS 





\mericans will spend 2 billion dollars this year on dry cleaning. Articles in the Wall St. Journal 
tate that 85% of the existing coin-operated laundry stores will be obsolete without coin-op dry 
(leaning equipment. You can act now, and cash in on high profits with the newest equipment 
wailable on the market today. 

IM.C. dry cleaning units are commercially designed (not converted machines) and can be 
tbtained through a lease agreement or outright purchase. Check these features: self-contained 
unit; commercial dry cleaning procedures and materials used; commercially designed (not a 


wnverted laundry unit): twin unit—20-lb capacity; short cycle—36 min.: built-in solvent 





lemperature control; fully automatic: only 60” wide, 36” deep: illuminated direction panel: 
ef-contained filtration unit. Write, wire or phone International Marketing Corporation, 
Dept. 5315, 1807 Washington Road, Pittsburgh 34, Pa. TEnnyson 3-0300. 
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international marketing corporation Ty 
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e ARE YOU RUNNING AN INCOMPLETE 
COIN-OP? 


@ WASH DAY ALSO CALLS FOR A way 
TO FINISH GARMENTS—CAN YOU Fi, 
haih ee | 419 


@ WORDS TRAVEL FAST—SMART Cus. 
TOMERS PASS UP RUN-OF-THE-MiL| 
LAUNDRIES TO USE LAUNDRIES WITH 
HAND PRESSING FACILITIES. 


@ MAKE A PAY $TATION OUT OF THAT 
EMPTY $POT ON THE WALL. 


@ PRESS-ETTE HAS AN OVERWHELMING 
ENDORSEMENT FROM ALL OVER THE 
COUNTRY—HUNDREDS IN CONTINU- 
OUS USE. 


WHEN NOT IN USE, IRON SITS ‘7 


SAFELY IN THIS WEDGE TYPE a ’ 
HOLDER. CANNOT BE PULLED ie: pM 
OUT BY CHILDREN PULLING 


ON IRON CORD. PERM Rte 
PY ey Vb id 
QU Te 


A Re SNCER OF THCTT eae ianiaa ii 
WITH A FLEXIBLE STEEL UTM) ee 
CABLE THE FULL LENGTH OF . 
THE IRON CORD AND EN- 





DESIGN GINEERED TO ALLOW THE CAN BE ORDERED 
PROVIDES LARGE | IRON TO MOVE FREELY. WITH 
SURFACE ON A yee ee 


COMPACT BOARD. 
HEIGHT TO SET IRON ON 


HANDY TOP AT THE RIGHT DRY IRON 


WHEN USING. 





AUTOMATIC 15 MINUTE 
OFF TIMER FOR THOSE! 
PREFER TO OFFER ASA 


] baa Vi SERVICE 
OR 
THEFT-PROOF COIN ! 


BOARD FOLDS DOWN : ia | aaa) ipl, tenga 
Paeerat: c a. | sor Poahy6- sna 
ee _ — : GUARANTEE reerara it: 


10c FOR 30 MINUTES 
25c FOR 30 MINUTE 


/RITE, WIRE OR PHONE MFG. CO. 30821 FRANKLIN RD., BIRMINGHAM, I 
node PHONE— MAyfair 6-6602 
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solution to uneven customer 

jn coin-operated laundries is 

S> a full-time attendant, ac- 

( sing to Kent Campbell, owner 

Nhe Brookridge Launderama in 
0 wood, Col. 

Misturbed by lagging daytime vol- 

. in favor of evening rush hours, 

Phired a day attendant. At the 

of the first month, overall vol- 


"FULL-TIME 

ATTENDANT 
" INCREASES 
' COIN-OP’S 
VOLUME 

17 PER CENT; 

Mir BALANCES 
foe = TRAFFIC 
FLOW 


IRONS 3 
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MINUTE 
MINUTE 


oderately-paid attend- 

increases her income 
a the coin-op's good- 
ill by doing personal 


SHAM iterations for customers. 


ume rose by more than 17 per cent, 
despite the fact that Englewood was 
plunged into two weeks of sub-zero 
weather with almost continuous 
snows. The load at the laundry for 
the first time achieved a reasonable 
balance, with as much as 40 per 
cent of the day’s total registered be- 
tween the opening hour and six 
o'clock. 

Like many other coin-op owners, 
Campbell had been disappointed in 
the spottiness of traffic into his 
shopping-center coin-op. In leasing 
the lot space and setting up a 16- 
washer store, he had counted heav- 
ily on surrounding supermarkets 
and some 25 retail stores to keep 
his “Launderama” busy during the 
morning and afternoon hours. Des- 
pite newspaper ad copy reading 
“Kill two birds with one stone,” to 
attract shoppers, the laundry began 
to suffer from the usual rush hours 
ailment—heavy traffic after 4:30 
each afternoon, continuing through 
the late evening hours, with only a 
smattering of traffic in the daytime. 

Setting out to solve the problem, 
Campbell asked Englewood resi- 
dents living near the shopping cen- 
ter for their opinion on coin-op 
services. He found, as he suspected, 
that many families have both hus- 
band and wife employed, or have 
small children. This makes it either 
impossible or a nuisance for the 
housewife to make use of the coin- 
op during the daytime hours. 

Many women told Campbell that 
they preferred to send the laundry 
with their husbands, to be dropped 
off early in the morning, and picked 
up again at the end of the day. On 
the encouraging side, he found that 
the convenient location of the coin- 
op was generally appreciated, and 
that people owning home washers, 
would make use of the coin-op if 
its customer services were improved. 
Way was clear 

Campbell’s course was clearly de- 
fined. Obviously, the ideal way to 
step up traffic during the early morn- 
ing and afternoon hours lay in mak- 
ing it possible for working people to 
drop off their laundry, without hav- 
ing to wait through the washing and 
drying cycle, to pick it up again at 
the end of each day. 

Campbell took out a full-page ad 


in a shopping-newspaper reading: 
“Look! ... No Waiting! . . . Begin- 
ning Friday, you may drop your 
clothes at Brookridge Launderama 
anytime after 7 a.m., except Sun- 
day, and our attendant will do the 
washing and drying for you at No 
Extra Cost. You are charged only 
for the machines used. Pickup any- 
time before 6 o'clock of the same 
day. Soap, slight additional charge.” 
The attendant, a mother of two 
children, living only two blocks away 
from the plant, was hired at a nom- 
inal salary amounting to two times 
more than the former cost of a 
commercial janitor. Her duties in- 
clude appearance maintenance, con- 
stant cleaning up, and assistance to 
customers who are waiting for their 
laundry. Primarily however, she 
accepts bundles from customers for 
washing and drying, with pickup at 
the end of day. In between serving 
customers, the attendant is free to 
make paid alterations for the cus- 
tomers, as well as cleaning her own 
personal garments. 
No cost to customers 
Campbell recognizing the fact 
that most of his customers were 
lower-income people, made no at- 
tempt to defray the extra operating 
expenses of an attendant by charg- 
ing for services. A soap charge of 
five, 10 or 15 cents was required for 
the coin-operated dispensing unit. 
The vendor helped substantially, 
since few of the people who use 
the services bring their own soap— 
particularly the husbands. 
Campbell has found that with 
each week there has been a slight 
volume increase. The size of the 
loads are larger, mostly because of 
the work clothing and uniforms 
brought in by some busy customers. 
It is obvious that the Brookridge 
Launderama is tapping a market 
which was difficult to reach in the 
past—that of the employed couples 
with no time at all during the day- 
time to wait for laundry service. 
With the attended service, both 
the customer and Campbell gain 
bonus dividends. The customer has 
the advantage of convenience and 
time saved. Campbell, the owner. 
now not only has a balance work 
week, but also has increased the 
total volume of his coin-op. O 





NEW! LOW COST FINANCING PLA\ 


NOW AVAILABLE TO BUYERS OF} 
SLICK FABRICATED COIN-OP BUILDINGS 


ONLY 107 DOW) 


oo 
$6993 per month for 60 months — | aus 
or 


$444.90 per month for 72 months 


Now everyone can afford a SLICK FABRICATED COIN-OP BUILDING! Exciting ney 
financing plan brings monthly payments down . . . down... down! Much less than the 
cost of rent! This is your once in a lifetime opportunity to own your own building... 
building especially designed for coin-ops by a successful coin-op owner .. . built excly. 
sively for you by world famous NATIONAL HOMES. Act today! Write, wire or phone 
for details. 


HERE'S WHAT YOU GET... 
© Section. COIN-OP DRYCLEANING 


¢ Foundation and concrete floor 52'8” x 24’8”. IN YOUR FUTURE? 


Floor to ceiling picture-frame aluminum glass 
front includes 2 sliding doors, 2 windows and SLICK FABRICATED COIN-OP BUILD- 
2 swinging doors. INGS are expandable! If you plan to in- 


104’ inside fluorescent lights, 2 outside re- stall coin-op drycleaning in the future 
cessed lights in porch ceiling, utility room light ae g 


and 4 inside receptacles. 
Insulation in walls and ceiling. 
Roof and exterior of lifetime aluminum. 


Interior is of dry-wall construction, taped and ; : : 
ready for your own color scheme. you install coin-op drycleaning. No 


¢ Aluminum side door and louvered utility room other building gives you this outstand- 
door. ing flexibility! 
° Gas furnace. 
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you can expand your building to pro- 
vide needed space at a sensational low 
cost. Erect your coin-op laundry build- 
ing TODAY. Expand it tomorrow when 
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PRICE DOES NOT INCLUDE VIKING cn 
emcee TI : 
Grading or leveling site if needed. Sidewalks to and CONSTRUCTION ‘ign ol 
from building. Paving of parking area. Painting inside A a advertised fe 0% somes valve 

APA . . San OP . . ardens, American Home, Living for “e 
. oe oe cia ee sae ee oe: Young Homemakers, House & Gardens) VIKING construction ... in alun 
reight. Installation of washers, dryers, softeners and  jyjiit ‘exclusively for Slick Drive-Up Stores by NATIONAL HOMES, | Also, c 
other equipment. famous builder of quality, prefabricated homes. nake 


valves, 


3201 S. CLINTON wcreen 
FORT WAYNE, INDIANA | imal 
Phone HARRISON 3232 clog the 
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GOT 
a 
PROBLEM? 


Q, Im getting water from a 5,000 

n per hour pump in a well and 
jave a pressure drop of 30 pounds 
throughout the boiler when 10 
washers are drawing hot water. This 
causes half filled tubs. What can I 


do about it? 


4. [would suggest that you install 
4 pressure regulator set at 50 psi in 
the line. The pressure drop is most 
likely caused by the unequal pres- 
wre going through the boiler. 


Q. The four cylinder rollers in the 
washers which help support the front 
of the tub, are made of a black 
plastic composition bonded into 
metal hubs and bearings. The plastic 
separates too easily from the metal 
making the roller worthless. Is there 
away to fasten these plastic rims 
to the hubs more permanently in- 
sead of paying out for an expensive 
replacement each time? 


A. With the epoxy resin glues 
available at the present time, it may 
te possible to cement a separated 
fim back onto the hub. You might 
even drill and tap the hub for three 
or four screws to hold the rim. The 
plastic should be counter-sunk much 
the same as a brake lining is riveted 
ithe brake shoe. 


Q. Our washers have valve oper- 
ited pumps. These valves frequent- 
ly stick in the open position due to 
pins. This causes wash or rinse 
vater to leave the machine. How 
ca this be prevented? 


A. One way to prevent small for- 
tign Objects from getting into the 
alve seat is to line the trap with 
‘aluminum or bronze mesh screen. 
Also, clean the traps frequently and 
mke regular inspections of the 
lalves. One caution: too fine a mesh 
“een would obstruct the flow of 
womal dirt and lint and will quickly 
tog the trap. O 
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Calusa Vendor No. 
280-B (10 columns; 
280 packets) 


Calusa now offers both boxes and 
packets for vending machines in 
coin operated laundries! 


Calusa’s familiar packets of 
high-quality washday products 
have long been fast sellers in 
coin-op laundries. Now they 
are joined by the new 10¢ twin- 
size “money maker” boxes. 
Both contain the only products 
formulated for exclusive use in 
coin-operated automatic wash- 
ers! Calusa’s custom-formu- 
lated products consistently 
outperform the so-called 
‘branded items.’ (Besides, why 
put your vending machine in 
competition with grocery 
stores?) Customers are only 
interested in quality and con- 
venience—and a laundry is only 
as good as the wash turned out! 


Calusa’s packets and boxes fit 
most vending machines, and we 
also offer you a choice of our 
own revolutionary new vendors: 


Calusa Vendor No. 
9-171T-10 (9 col- 
umns; 171 boxes) 


Calusa Vendor No. 
S-5 (5 cols.; low cost 
model for packets) 


Your Choice! 






























Calusa Vendor No. 
2-112T-10 (2 col- 


umns; 112 boxes) 


Calusa vendors hold twice as many products as vending 
machines that sell for higher prices! In addition to soap 
and bleach, Calusa vendors dispense a variety of specialty 
products for washing—to increase your total profit. They’re 
trouble-free, too—containing double columns that cut fre- 
quency of service and increase profits. 


Warehouse stocks in the East and West for rapid service on 


supplies! Contact your local jobber or write: 


CALUSA CHEMICAL COMPANY, INC. 
801 East Macy Street, Los Angeles 12, California 
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masters degree in mechanical ep 
neering from Massachusetts i mont 
tute of Technology. Manufacture for 1 
at the East Mobile plant are th ing @ 
products of AM and M's Tro Chica 
Ti el Laundry Machinery Division. ladde 
posts, 
H.M. Hopkins. Yarbrough Sup] Mich! 
An “Open House Display” clinic formed at Pantex. Philip Legaric, Co., through its president, Jame mana 
was held at the new premises of Jr., is in charge. The function of | E. Cox, announced annot 
Regal Sales Co., 72 Kincort St., the new division is to supply a com- the death, on Jan. Troy 
Toronto 15, Ontario, Canada, in plete line of equipment to coin-ops, 14, 1961, of H.M. up t 
March. Many Canadian and Amer- and to provide direct sales and serv- Hopkins, manager from 
ican jobbers displayed a complete ice, through Pantex district offices, of the Louisville, Hillsc 
line of laundry and coin-op ma- to all parts of the U.S. The division Ky. branch of the : 
chinery and supplies, including coin- _—_ will handle the G.E. “Filter-Flo” | company. He had Wi 
op drycleaning units, coin-op commercial washer as well as Pan- been associated test ¢ 
washers and dryers and a complete tex equipment. with the company for 24 year was @ 
line of coin-op accessories. Repre- Hopkins is survived by his wife Garla 
sentatives of the various manufac- The appointment of Frederick R. Elsie, and a brother, John. He mag distrt 
turers were on hand to answer any — Gruner to be director of engineer- —_—his home in St. Matthews, a subuph mor ( 
questions regarding their particular ing operations at American Ma- of Louisville. He was 65 years old 000 | 
equipment. Regal Sales reports that chine and Metal’s East Moline, IIli- durin; 
the clinic was a “resounding suc- nois plant has been announced by After 40 years of service, Ed | cen 
cess.” company president, Charles W. Nelsen, 65, senior salesman for th: e 
Anderson. The appointment was Troy Laundry Machinery Division ~~ 
A new division, called the Coin effective March 21. Gruner, who of American Machine and Metak a 
Metered Laundry Division, has been resides in Westfield, N. J., has a Inc., began his retirement. this oo 
award 
to all 
ing fi 
merci 
divisic 
We 
Euror 
RCA 
sentat 
This store should have been a sure-fire success . . . but ferenc 
why is it a failure? drycle 
If everything in the advertisement is true . . . then what land. 
is missing to make it a profitable operation? comp: 
The answer is very simple . . . competitors in the area Altho 
offer extractor service and women prefer the time saving up to 
features extractors provide . . . the provision for damp- its $2 
drying items for ironing...the practicability of washing, to th 
extracting and drying shag rugs, drapes and other 
large items. marke 
Spath 
house’ 
possib 
FOR CONTINUED SUCCESS AND GROWING PROFITS, - 
ore 
to the 


GIVE YOUR CUSTOMERS EVERY SERVICE THEY 
WANT... GET EXTRA REVENUE WITH 


e oO Cc K EXTRACTORS 


BOCK LAUNDRY MACHINE CO., 3600 SUMMIT ST., TOLEDO, OHIO 
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month. Nelsen first went to work 
for Troy in August, 1920, operat- 
ing a lathe in the machine shop in 
Chicago. Moving up the company 
adder in a succession of various 

ts, Nelsen moved to Lansing, 
Michigan in 1952, as district sales 
manager. At the same time as it 
anounced Nelsen’s retirement, 
Troy named H. H. Anthes to head 

the territory. He transferred 
fom Florida and will reside in 
Hillsdale, Mich. 


Winner of the 90-day sales con- 
test conducted by the Maytag Co. 
was announced recently. He is A.A. 
Garland, a salesman for the Maytag 
distributor in Los Angeles, the Ard- 
mor Co. Garland sold some $150,- 
000 in Maytag coin-op appliances 
during the period of the contest. 
For winning, he was awarded a 
$750 check, a trophy, and an all- 
expenses-paid trip to the city of his 
choice (he picked his native Chi- 
cago), with a stop at Maytag head- 
quarters in Newton, Iowa for the 
awards. The competition was open 
to all salesman of the 32 distribut- 
ing firms that sell Maytag com- 
mercial equipment. There were four 
division prizes of $250 each. 





BY 


MAXIMUM SECURITY 
CHANGE-MAKERS 


STANDARD 


Front Loading 3/16” Steel Cabinet 
Requires No Vault or Padlocks 


@ Standard’s all new Maximum 


We read, with great interest, in a | Security Change-Makers, with front- 


European laundry trade journal, of 
R.C.A. Whirlpool’s European repre- 
sentative, Herr Fred Spith’s con- 


loading door and rugged 3/16 inch 
steel cabinets do not require vaults, 


ferences on the Whirlpool coin-op padlocks or extra vandalism guards. 


drycleaner held throughout Switzer- 
land. This is the same unit his 
company is promoting in the U. S. 
Although R.C.A. Whirpool, right 
up to now, has restricted sales on 
its $2,500, eight-pound drycleaner 
0 the “professional drycleaning 
market,” the story reads _ that 
Spith undertook to explain the 
housewife’s reaction to the unit. It’s 
possible that European coin-ops will 
have Whirlpool drycleaning units 
before the company decides to sell 
0 the American COIN-OPerator. 





To learn more about the items you 
feel will help make your operation 
More profitable, just circle the ap- 
propriate numbers on the Reader's 
Service Card, between 8-9. 


pages 
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They combine new security, conven- 
ience and flexibility with the proven 
dependability of Standard’s manu- 
ally operated change mechanism. 


o UNDERWRITERS’ LABORATORY APPROVED LOCKS. 
Changer door securely locked with two internal 
screw-type locks and two UL approved key locks 

. case hardened, double tumbler systems and 
restricted keys. 


o NEW FRONT LOADING AND EASIER SERVICING. 
Independent change units simply tilt forward or 
pull out for loading and service. 





e MODELS TO CHANGE ANY 1, 2 or 3 COINS INTO 
ANY POSSIBLE COMBINATION OF CHANGE. Up to 
$420 in capacity. 

e BUILT-IN OR WALL MOUNT CABINET DESIGN. 
Attractive cabinet may be built in wall or common 
front, or mounted on wall, stand or post. 

e COLORFULLY FINISHED. Available in 3 standard 
colors (grey, green or beige) with big “CHANGE” 
decal and easy to understand instructions. 


products of A 





STANDARD CHANGE- MAKERS, INC. 422 E. New York St., Indianapolis 2, Indiana 
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DOn'T Dye HEnE as 


p 





© 1960 


. when patrons tint or dye in your 
machines, it can cost you money. 
LAUNDESIGNS can cut your mainte- 
nance costs. Write today for Free 
Brochure. 


SCHORR SIGN SERVICE 


67-15 Myrtle Ave., Glendale 27, N. Y. 
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Become a Franchised RAD Dealer, get 
FREE use of this big Vender pius 
exciting premium promotions. 


LAUNDRY 
SUPPLIES 











Sheet washed with RAD. 
HIGHEST QUALITY PRODUCTS... 


every box cellophane wrapped for fresh 
full strength . .. NO LEAKERS! 


For samples and details of RAD’s profit making : 
Franchise Pian, fill out and mail this coupon ' 
without obiigation to: ; 


RAD, incorporated 
375 Park Avenue, New York 22, N. Y. 


Name 
ee 


DISTRIBS WANTED—WRITE FOR DETAILS. 
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MMANUAL ON. 


T he brain of the coin-op washer is 
the timer. Just as the human brain 
controls the actions and voluntary 
functions of the body through a 
network of nerves, the timer con- 
trols all operations of the machine 
through a number of electrical 
wires, by opening and closing elec- 
trical circuits to the “organs” or 
machine parts that perform the op- 
erations. The timer starts and stops 
those functions according to a pre- 
determined schedule. 

There are several types of timers 
used in coin-op washers, but most 
operate on the principle stated 
above. Some types deviate from the 
basic design, which consists of three 
main parts: a small electric clock- 
type motor; a clock-like escape- 
ment; a timer body containing the 
complex of cam switches and their 
terminals. 

Movement of the switches is pow- 
ered by the motor, which is a sealed 
cylinder, about 1% to two-inches in 
diameter and *%4 to 1'4-inch high. 
Two wires lead from it, or it may 
have two wire terminals attached 
and made part of the cylinder. From 
the bottom of the motor, a small 
shaft topped by a pinion gear pro- 
trudes to drive the escapement. Two 
screws secure the motor to the es- 
capement via a bracket that is either 
attached or separate according to 
the model. 

The escapement consists of a 
series of gears, ratchets, springs and 
pivots, driven by the motor to wind 
up the major spring and ratchet 
gear that meshes with the timer’s 
camshaft. The escapement actuates 
this shaft after a certain number of 
motor revolutions has wound the 
ratchet spring to the release point, 
usually a set interval of 30 to 60 
seconds. The shaft then turns the 
set number of degrees, equivalent 
to one calibration on the machine 
dial. 

The physical appearance of the 


Technical Editor 





escapement may vary from a flat 
enclosed cylinder about three inche 
in diameter and % -inch high to am 
formation of gears and springs tha 
fit to the main body of the timer 
In some models, a cam on the ¢. 
capement activates the shaft. The 


escapement and motor unit is g| 


tached to the timer body itself, 
one type, called a Mallory box, th 
body consists of two fiber walls, two 
fixed metal sides and two Opposite 
removable sides through which ad. 
justments can be made. Its shape js 
cubic and contains a cutoff switch, 


FOLLOWER SWITCH 
CONTAC 


FIGURE 2 





To the outside of the fiber sides ar 
attached the coded terminal connec 
tions. Switch contact points and 
switch cam arms are anchored to 
the inside surface. A_ group @ 
notched cams on a central shaft rais 
and lower these arms. A trip leve 
connected to the cam shaft activate 
the timer and starts the washing 
cycle when pushed by action of th 
coin slide. 

Another timer, with similar moto 
and escapement, has a single larg 
cam with several concentric track 
on its surfaces to contact individual 
switches. 

Many timers have built-in off- 
switches controlled by pushing ina 
pulling out the cam shaft. In som 
this may be further controlled by! 
thermostatic element which ope 

continued on page i 
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COIN? 


Mass. Bill Blocked 


If any one act should convince 
the five out of every six COIN-OPer- 
sors in the Bay State that are not 
association members that associa- 
tions are effective, the action taken 


| py the Coin-Operated Laundry Di- 


yision of the Massachusetts Laun- 
dryowners’ Association in killing 
House Bill 246 should do it. On 
March 21, the Mercantile Affairs 
Committee recommended to the 
House of Representatives that Bills 
146, 486, and 1894 be killed. This 
report was accepted on House 486 
and 1894. However, 246, requiring 
an attendant from 6 p.m. to mid- 
night daily, was passed by the House 
by a vote of 44-38. The Associa- 
tion, with the help of allied trades- 
men, went into action and were 
wecessful in having the bill killed 
bya vote of 69-27. 

In a letter to all those interested 
in the coin-op laundry business, Bob 
Byford, assistant manager of the 
Coin-Op Division of MLA, wrote: 
‘The time has arrived when all 
win-op owners must lend their as- 
stance to protect the industry and 
their own investment. In fact, we 
must determine in the near future 
whether or not there is enough in- 
rest on the part of all coin-op 
owners to maintain the association.” 
The association has about 100 mem- 
wets. These people are carrying the 
wrden for about 500 other oper- 
tors. The pressure for restrictive 
tgislation will continue. All oper- 
itors will be affected. All must help 
ight oppressive laws! 


\vailable to Associations 


The National Automatic Mer- 
tundising Association, a group 
wmprised of the manufacturers of 
tnding equipment, is making avail- 
le a set of 55 slides for $25. The 
lides are designed to explain the 
ices, function and future poten- 


WAY, 196) 


NTE ation 


tials of automatic merchandising. 
The 20-minute presentation includes 
a script. In explaining the reason 
for slide presentation, N.A.M.A. 
public relations chairman, W. J. 
Manning, said: “The vending indus- 
try is undergoing so many changes 
in a short time, that this profession- 





tion will prove to be an ideal me- 
dium of presenting an up-to-date 
industry status picture to the vend- 
ing-oriented public.” 


Bill Repealed 


An investigation by the Detroit 


ally produced color slide presenta- 


Police Department, resulting in a 


MAKE MONEY 


\  \HANDLE IT? 


- ~ _IF YOU WANT PROFITS FROM 
oy / \ . COIN-OP CLEANING, YOU MUST 
* HAVE 


STANDARD 


TEM 
THE ORIGINAL COIN-OP CLEANER 


GROSS INCOME 
TIME PER HOUR COSTS BEFORE 
PER LOAD |@ $1.50 PER LOAD] DEPRECIATION 


50 Min 


30 Min. 















GROSS PROFITS 
PER HOUR 
2-UNITS 








MACHINE 


















MACHINE 2 
"— UNITS 






MACHINE 2 
— UNITS 








STANDARD 
TWIN-ETTE 


(2 UNITS IN ONE) 


Not only do you make more 
money with STANDARD 
Twin-Ette, but you will have 
THE FINEST! Each side of 
the TWIN-ETTE does a com- 
plete job of cleaning and dry- 
ing... 10 full pounds! 


Grandad, ive. 


MAIN OFFICE: 


1431-32 Donaghey Building, Little Rock, Ark 
BRANCH OFFICE: Dallas, Texas—3541 Colgate Street 
In Canada: MONARCH MASTER MANUFACTURING, LTD 

731 Runnymede Road—Toronto 9, Ont 
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10¢ BOX VENDORS the or: 
These 10¢ box vendors are thoroughly tested had - 
and fully warranted. Feature positive action, positio’ 
sturdy steel construction with handsome mayor. 
enamel finish. Wall mounted with removable Othe 
front panel for easy loading. Each column | 
has own coin slide, separate lock for money ona 
compertmeel. 5¢ PACKETTE VENDORS vere: 
Model 2B50 — Two columns, 25 capacity These 5¢ packette vendors are thoroughly tested and fully warranted. Feature new | © Coir 
each, vends a total of 50 boxes without drop shelf mechanism with positive action and easy load features; made of heay | cheape: 
refilling. Any combination of products; size gauge steel with handsome enamel finish, on sturdy floor stand. Can be bolted drying 
42” high; 10%” wide; 10%” deep; weight: to wall for maximum security. Equipped with National Rejector coin mechanism — of wast 
33 Ibs. pull-out selector handle for each column. 
Model 5P200 — five columns, 40 capacity each, vends a total of 200 packettes , Com 
Model 4B100 — four columns, 25 capacity without refilling. Any combination of products. Size: 77” high (with stand) mat” o 
each, vends a total of 100 boxes without 26” wide; 10%” deep; weight: 215 Ibs. $1,000 
refilling. Any combination of products; Model 7P280 — seven columns, 40 capacity each, vends a total of 280 packettes nent. 
size: 20%” wide; 10%” deep; weight: without refilling. Any combination of products. Size: 77” high (with stand); 34” Ree 
60 Ibs. wide; 10%” deep; weight: 305 Ibs. = ¢ 
9 Req 
Decals Free to all C. & C. Customers! All Products packaged and distributed by: om 
a the coin 
Fearne ieee lene eneelaeenl ae leenieme oe lomelemeteieeelometonntenntemsteete toate - nn P W 
eae | ie) MANUFACTURERS ano | 
i . Ce ty ‘0 have 
[] Please send me _ on Vendors | A t DISTRIBUTORS, and tot 
[] Please send me info on Products | itffocat 
NAME_____ Rete: ae ee 319 NORTH AUSTIN STREET, DALLAS 2, TEXAS ey  Citiz 
| ADORESS ®Packaged and Distributed by C. & C. *20 Mule Team Reg. T.M. of U. S. Borax = 
i CITY. acta Te ew ad Mfg. & Dist., Inc., Dallas, Texas. & Chemical Corp., Los Angeles, Calif. 1000 si 
| | *Sto-Flo isa Reg. T.M. of BI @isakeg. TM. of “Beads o'Bleach is @ Registered custome 
ie mcenene cane eeneNneNnENNGNGENEED EuDensenDeEDemnennsmsememen eased “A. E. Staley Mfg. Co. Lever Bros. Co., New York. Trade Mark of Purex Corporatio 
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written report that coin-operated 
jaundries, even though operating on 
3 round-the-clock basis and un- 
attended by supervisory personnel, 
do not constitute a police problem, 
has been instrumental in repealing 
Ordinance No. 544-F (“Laundra- 
mat” Ordinance). In a letter to the 
Motor City’s mayor, Louis C. Miri- 
ani, the executive secretary and gen- 
eral counsel of the COIN-oPerated 


requirements of the ordinance. 

@ The ordinance did not have even 
one single proponent. No citizen, 
no industry and no branch of city 
government has gone on record as 
being in favor of the ordinance. 

In another letter, this to Clinton 
S. Darling, executive director of the 
National Automatic Laundry & 
Cleaning Council, Paquette said he 
has no reason to doubt that the 


nance. He went on to say: 

“We had drafted and submitted 
an amending ordinance which would 
have imposed substantial public- 
safety type regulations on the indus- 
try but which would have removed 
the objectionable closing require- 
ments of the ordinance . . . I fully 
expected that . . . this amendment 
would be voted into law and was 
quite surprised to find the repeal 


mayor will sign the repeal ordi- then introduced rather than the 


AVAILABLE AT UNITED ONLY! 


ALL BRASS 


REPLACEMENT WATER VALVES 


(THERMOSTATIC & NON THERMOSTATIC TYPES) 
AT THESE SENSATIONAL PRICES 


ciation, Donald Paquette, re- 
quested that the mayor sign the re- 
peal bill, making it law. 

Paquette wrote: “On behalf of 





self-Service Laundry Owners’ As- 


| the coin-operated self-service laun- 
dry industry in the City of Detroit, 
of which this Association is the 
spokesman, both for operators . . . 
and distributors . . . we request that 
you sign the repeal ordinance at 
your earliest opportunity and thus 
rectify what is a glaring unjust and 
unfortunate piece of legislation.” 
The Detroit association executive 
pointed out that the anti-coin-op or- 
dinance itself was passed without 
the knowledge of the Association or 
the industry and without the City 


Paquette said he believed 


Council consulting the industry. In EXCHANGE $ 50 
; Send in your defective nylon 
the mayor would not have signed valve. We'll send you one with 


ihe original bill if the Association 
hd an opportunity to present the 
position of the 
mayor. 

Other arguments offered by Pa- 


a one year 100% guarantee. 


industry to the 


OUTRIGHT ........39 50 
You don’t have to send a dam- 
aged valve. Just order the one 





quette in his letter to Mayor Miriani 





you want. 
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eature new P CS provi @ NO MORE CRACKED 
e of heavy | cheapest method of washing and | VALVES FOR ALL COIN-WASHERS 
be boled | dey : s NYLON VALVE BODIES 
| ying Clothing ever devised, short Bendi M 
chanism— ) of washing by hand. rer aye 
) packettes | * Compliance with the “laundra- @ QUTLASTS NYLON erighnive er 
vith stand; | Mat” ordinance would cost about 10 TIMES — OR MORE Speed Queen Kelvinator 
: 1,000 a year for each establish- A.B.C. Westinghouse 
0 tes 1 , iter: 7 ; _ ° i i 
stond), 3 - This would aD fore @ ONE YEAR 100% asap p rer ae 
many Coin-ops into bankruptcy. GUARANTEE Philco-Bendix E. 
"Requirements of the ordinance Blackstone Easy 
would mean the end of all growth of Whirlpool Dexter 
ie coin-op industry in Detroit. This @ FAST . . . FAST SERVICE Apex Corando 
AND vould seem a great loss to the city ORDERS SHIPPED IMMEDIATELY 
am, | have such a rapidly expanding 
(fag) | Md totally new industry literally FREIGHT PREPAID . . . ORDER TODAY 
4 uttfocated. 
oe . 
we "Citizens, particularly those in the UNITED VALVE SERVICE Inc. 
W income groups, would be losers. 
an his is attested by the more than aw nee hae 
i {000 signatures of coin-op laundry Chicago 18, Illinois 
—e iomers in protest to the closing 
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washer 
repairs 
are a 
snap 
with 


Adjust-o-Truck 


(only $57.50) 


Adjust-o-Truck makes you a giant, when 
lifting your washer for servicing. The 
truck's base easily adjusts to any height 
or lays flush with floor and by snapping 
adjustable arm lock across top of washer, 
you've a firm grip on the machine (shorter 
arm is included to fit into tub opening). 
Now you can easily pull the washer out of 
line, tilt it on an angle, or lay it flat. 
Any position to make repairs. No waiting 
for a helper! No costly delays! Your 
machine is back making money in minutes. 


POSITION 1 


Truck and washer seen 
here in vertical posi- 
tion. Long adjustable 
arm across top. of 
washer fits Norge (16 
Ib.), Philco-Bendix and 
similar makes. 








POSITION 2 


Here's a Westing- 
house type washer 
in tilt position. Just 
pull out support 
leg and your ready 
for repairs. 


POSITION 3 


This washer is in 
level position. 
Handles are well 
above floor for 
easy gripping. Note 
shorter adjustable 
arm clamped in 
tub for weak back 
panel washers. 





Adjust-o-Truck fits all popular makes of washers. 
Heavy gauge stecl tubing and plate construction 
gives years of service and profit from this efficicnt 
worker. No scratches either, washer is protected by 
deep pile carpeting mounted on truck’s touching 
surfaces, To insure full safety, truck rolis on 400 
ib. test wheels. Send coupon today for more infor- 
mation, or better yet, mail your check for $57.50. 
In a few days, your Adjust-o-Truck will arrive to 
help you save money and yourse(f. 

Adjust-o-Truck must fit your operation or money 
refunded. 


Ship —— Adjust-o-Truck(s) F.O.B, factory to: 
Name 


Address ..... ‘ ; : ; 
[] Check enclosed CL) Ship C.O.D. 
] Send more information 


ADJUST-O-TRUCK 


Box 97 Dexter, Michigan 
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amendment being voted upon.” 

One reason Paquette gave for 
this repeal measure was that since 
the Police Department had reported 
that there was no need to require 
coin-ops to close during the night, 
why have an ordinance at all. The 
implication is clear, Paquette said, 
the closing provisions were the 
“guts” of the measure. 


MLA Convention 


The second annual coin-op con- 
vention of the coin-op division of 
the Massachusetts Laundryowners’ 
Association will be held in mid- 
May, reports Stanley Berkman, 
president. 


lowa Convention 


The Iowa Coin Laundry Associ- 
ation will hold its 1961 convention 
at the Hotel Fort Des Moines, Des 
Moines, on June 3 and 4. Accord- 
ing to R. J. Lande, association pres- 
ident, the group is contacting coin- 
op laundry and drycleaning distrib- 
utors, who will display equipment 
and allied items. 


Officers Named 


Current officers of the Greater 
Omaha Coin-Operated Laundry As- 
sociation are: Harry Cohen, presi- 
dent; Wilbur Mead, vice president 
and treasurer; and Martin Miller, 
secretary. The association, which 
was formed in July, 1960, currently 
includes the major COIN-OPerators 
in the Omaha area, reports Warren 
Johnson, the executive secretary. 


Florida Fights Fees 
About 40 Palm Beach County, 


Fla., coin-op owners have con- 
tributed $50 each for legal expenses 
to fight a suit in Circuit Court to 
defeat a state and county occupa- 
tional license fee of $7.50 per ma- 
chine. A total of $1,650 has been 
raised to pay attorney’s fees in this 
action. An amount of $2,000 will 
be required to carry the case to the 
Supreme Court if an adverse de- 
cision is handed down. Operators, 
however, feel confident that the li- 
cense fee can be overthrown. The 
excess money is expected to be 
contributed to the state association 
which is currently fighting a similar 


case before the Supreme Court of 
Florida. 

Coin-ops are classified as slot ma. 
chines in Palm Beach County. Thi 
requires that each machine be taxey 
Since the average store in the couny 
has 20 machines, a total tax asses. 
ment of $200 will be the aVerage 
fee paid by each COIN-OPeratoy 
This figure takes into account the 
other vending machines found jp 
each store. 

The group action is temporary 
reports our Florida correspondent 
Doug Laing. However, participans 
in the action are expected to form, 
permanent Coin-Operators Associs. 
tion of Palm Beach County. 


Law Restrained 


New York City has been tempor. 
arily prevented from enforcing th 
DiCarlo law limiting the hours of 
operation in coin-ops and Calling for 
attendants. Bronx County, Neq 
York, Supreme Court Justice Sidney 
Fine issued a restraining order on, 
request from Hyman Bravin, coup. 
sel for the American Automatic 
Laundry Foundation. This order 
remained in effect until April 21.4 
hearing on a motion for an injune- 
tion against enforcing the law unti 
its constitutionality is tested will be 
held by the court. 


Omaha Conducts Survey 


The Greater Omaha Coin-Oper- 
ated Laundry Association is cot 
ducting a survey of its member 
The group is asking them to lis 
the number of loads per washer per 
day, the number of loads per dryer 
per day, and the number of days it 
volved in the report. No names art 
asked to be signed to the confiden- 
tial reporting form. The survey i 
valuable, says the association, it 
order to determine whether a men 
ber’s store is above, below, or keep 
ing with the average load. 

The last survey reported by th 
group showed that the averagt 
loads per washer per day in Feb 
ruary was 5.14. Average loads pt 
dryer per day for the same month 
were 15.38. Cards indicated a lov 
of 3.10 washer loads and a high@ 
8.00. Dryer low was 10.70. Th 
high dryer load was 18.82. O 
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COIN-O? 


Maintenance 


continued from page 48 


the switch in the event of an over- 
heated circuit. This acts as a fuse 
or circuit breaker. One washer has 
ts timer built into the transmission. 

When the coin slide action trips 
the timer to activate the laundering 
rocess, the escapement starts to 
clock off the intervals of 30 or 60 
gconds. Inside the timer, at the 
ame moment, a complex action is 
garted, according to the operations 
built into each machine design. 
|. The water mixing valve is auto- 
matically opened allowing pre-se- 
lected hot or warm water to enter 
the tub. 

1. The timer motor and escapement 
are started. 

3, The motor may or may not be 
started. 

4 The drain pump may start with 
the motor, but... 

§, The pump valve, if any, closes, 
Of... 

6. The pump disengages from motor 
belt. 

When the process continues and 
iscomplete, the machine shuts itself 
of. This is accomplished by the 
automatic control switches in the 
timer. 

The timer cam is a thin disc of 
non-conductive composition mate- 
fal about two inches in diameter 
mounted through its center on a cam 
shaft and parallel to other cams at 
gaced intervals. It provides the 
lifting and lowering of a switch arm 
which has a brass strip riding firmly 
om the cam circumference to open 
and close switch contacts and con- 
tol one or more parts of the cycle. 
The shaft sets into the center of the 
Mallory box. 

Figure I shows a simple cam. A 
part of its circumference has been 
ut out or notched a specified num- 
et of degrees, equivalent to one or 
Nore time intervals of escapement 
tkase. For example, the notch may 
cut 1/30th of the circumference 
~r 12°—equivalent to two inter- 
ws or cam movements of 60 sec- 
inds each, for a total of two minutes 
ele time. During this two minute 
ilerval, the brass strip, or follower, 
nthe switch arm rests in the notch. 
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Attract 


MORE CUSTOMERS 
with 


2 CLEAN ...not expensive 
.. FRESH refrigeration 
.. COOL AIR 


but — 


Vee) 


cooling 
and ventilating SYSTEM 


BETTER LOW COST 
COOLING FOR THE COIN-OP... 


One machine installed on the roof. 
Does not take up valuable floor space. 
Operates for less than 50¢ per day. 
Requires minimum maintenance. 
Cools effectively with front door open. 
Hundreds of satisfied customers. 
Works in all climates. 


1112 ROSS AVENUE ° DALLAS, TEXAS 


ALTON MFG. CO. 
1112 Ross Avenue 
Dallas, Texas 


——_—__Send complete information on Alton's cooling systems for the COIN-OP. 
—__—Have Dealer in my area call. 

Name. - : nes POO 

Business on ar iy id 


ntl sceccinidinaenaiaiaal 


a ict ee 
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One end of the arm is anchored to 
one non-conductive side plate of the 
Mallory box, with a terminal for a 
wire lead on the outside plate riv- 
ited back to back. The free end of 
the arm has a metal contact which 
firmly touches a contact on a metal 
strip completing the switch circuit. 
The metal strip, which I will call 
the switch proper, is also riveted 
back to back with its terminal, on 
the opposite plate. 

In this manner, with the circuit 
complete, a solenoid is energized, a 
motor turns, or any other operation 
takes place. When the edge of the 
notch moves into position at the 
start of the third interval, the fol- 
lower raises the arm, the contacts 
separate, the switch opens and the 
operation ends, as in Figure II. 

Alternate cams on the shaft have 
switch arms opposite every other 
cam’s switch arm to prevent contact 
of current carrying arms. 

In Figure Illa, a double-switch 
arm (i.e. an arm with two contacts ), 
rides on a cam with a raised por- 


tion equal to a one minute interval, 
or 1/24th of a turn, to provide, for 
example, an intermediate spin. This 
rise is on the same cam, with a 
notch cut for a second operation and, 
of course, the untouched circumfer- 
ence which keeps both switches 
open when they are not required to 
operate. 


SwitcH ARM 
CONTACT 


SWITCH CONTACT 


When the switch arm follower 
reaches the raised portion, the arm 
rises from the open switch position 
to close contact with the upper 
switch and energizes the spin. When 
the cam moves on the next interval, 


New COIN-OP Weight Scale 


the follower returns to the origi 
circumference and ends the os 
The notched portion will lower g 
arm to the lower switch, 
A multiple switch cam, gg) 
Figure IIIb, has two switch arp 
reversed positions on opposite gi 
of the cam. The notches and § 
on each half of the cam operate 
switches of the arm traveling og} 
half. This cuts the necessary amoy 
of cams. Each operation, such | 
water fill; drain; wash; spin, g 
quires its own switch. Therefgs 
there are as many switches as the 
are different operations. A gm 
intermittent cam protruding fig 
the escapement contacts a switch] 
some timers to give a split inte 
operation of a few seconds. 
Although each make of was 
has its own formula cut into th 
cams, it can be altered if so ¢& 
sired. An adjustment for adding 4 
pre-soak period would have to hy 
made in the starting cam slide ac. 
tion. Other cam changes would not 
require this adjustment. O 


FOOLF 
wse dry 
sted, An 
ih if you 
in-operal 
Wy WON” 
boratory 


Beet 


BRAND 


Just right for operators of 
coin-op drycleaning. Heavy 
duty, — Ib. capacity, wire 


baske with removable 
divider and rubber _rim- 
bumper. Sturdy steel frame 
with transport handles, 3°’ 
casters and scale. Magnified, 


easy to read, dial 1 
59.75 


When ordering, specify which 
basket by name. 


5 COLUMN 10 
BOX VENDER 


5 COLUMN 10-20c 
BOX VENDER 


BULK DETERGENT 
102 Nee Aa, 19) 2) 


NOW-—A 
FULL LINE OF 
DETERGENT 
BLEACH 


ECONOMY a 
VENDERS 


HANGING SCALE 


Ideal scale for selling service by weight. 


Heavy gauge metal basket. Attractive 
scale graduated to pounds and half 
pounds. Approved by Dept. of Weights 
and Measures. Capacity up to 100 Ibs. 
Scale and Basket, as shown, only $45.00 


TO FILL ANY 
ioe 
WRITE FOR 
FULL DETAILS 


With Stand, add $16.50 
Scale alone $22.50 


Sold by Drycleaning and Laundry Jobbers Throughout the World 


NEWHOUSE SPECIALTY CO., INC. 


3827 San Fernando Rd. 
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Basket alone $24.00 


2 COLUMN 20c 
BOX VENDER 


Glendale 4, Calif. 





WALL MOUNTED 
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2 COLUMN 10< 
BOX VENDER 
WALL MOUNTED 


MINNEAPOLIS 16, MINN 
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CMC déycloaning Mee 


L Era enjoy greater flexibility-make more money with 
' WESTINGHOUSE DRYCLEANERS 


switch 

t inte 

Is. 

f was 
into the 


if so ge. WSFOOLPROOF, FLEXIBLE AND PROFITABLE. The new Westing- 


: se drycleaning machine is thoroughly factory-and-store- 
adding a} ' 
nd. And it's the Drycleaner you should make an alliance 
ive tok P’ ; ; ; 
lid ih if you want to make important money in the mushrooming, 
“ inoperated drycleaning business right from the start. 
would not 


y) WON'T HAVE TO ACT AS A RETAIL GUINEA PIG because the 

ratory work and product testing have already been done. 

ws were spent in intensive research before the machine was 

gted. You won't have to gamble on consumer acceptance 

Hie Westinghouse Drycleaner. The acclaim of particular people 
s been overwhelming. 


WOON'T HAVE TO BUY A BATTERY OF EIGHT. Or even a battery 
sx. You might like to start with two or three, all plumbed to 
ssame filter system. Your initial investment is realistic and 
iness-like. With this flexibility, you can grow with your market. 


ENGINEERING SOPHISTICATION OF WESTINGHOUSE is evi- 


flow pans, large enough to hold total solvent in system in case 
of a leak or line break. This feature eliminates expensive installa- 
tion of holding dams or underground storage tanks. 


INSTALLATION IS SIMPLE AND INEXPENSIVE. The Westinghouse 
Drycleaner requires only connection to cold water line, a 20 Amp 
outlet and a three inch vent to each machine. Electricity alone 
provides the power for both drycleaning and drying. 


THE MOST ADVANCED DESIGN makes the coin meter easily adjust- 
able in the field to make any charge up to eight quarters. This 
feature provides for quick and simple adjustment of charge for 
your special promotions. 


STYLING THAT SETS THE STANDARD distinguishes the Westing- 
house Drycleaner. It is tastefully designed to accent, yet blend 
into the decor of the most advanced coin-operated laundry 
stores. 


throughout the machine. Continuous filtration of cleaning 
means that every garment is cleaned in filter-pure perc. 

ic feed of filter aids to assure positive, efficient filtration 
imaximum filter cake life. The tubular type filter is simple, 
Wefficient and easy to service; total time required for used 
take removal and ;recoating, ready-for-use is only 15 
That means only 15 minutes downtime. Location of 
Hand perc storage unit, which can serve one to three Westing- 
@Drycleaners, can be varied according to room or space 


IMCONDENSER IS USED for low cost, efficient perc tempera- 

titrol and perc recovery. A special compressor unit is 
as an accessory when extra cooling capacity is required 

‘tain times of the year because of higher than normal tem- 
$ of incoming water. 


STATICALLY CONTROLLED DRYING provides professional 

high retention of creases and pleats. There is a timer 

light that glows when machine is in operation, and a 

it door lock prevents opening of door once the cycle has 

aa and until it is completed. If, for any reason, the machine 

Btomplete the cycle, the fail safe door lock remains in 
msition until owner or attendant is called. 


MSTINGHOUSE DRYCLEANER MEETS ALL KNOWN CODE 


com METY REQUIREMENTS. Units have their own built-in over- 


mine, 1961 


STAY OUT FRONT with the name that’s always been out front. 
Make a profitable alliance with ALD and Westinghouse, the com- 
panies that continue to set the standards in coin-operated laun- 
dry and drycleaning equipment. 


WRITE TODAY FOR COMPLETE DETAILS. The choice you make now 
will make the difference in the money you make today. . . and 
especially tomorrow! 


ALD continues to set new 
standards for the laundry store industry 


‘ ALD, Inc. 


7045 North Western Avenue, Chicago 45 
Offices in principal cities 


ALD Canada, Ltd., 54 Advance Road, Toronto, Ont. 


CIRCLE NO. 4 ON POST CARD 





NI xX-PIxX 


Replacement Locks 


to fit any of your 
machines! 


New Solon methods now make the world’s 
best locks the easiest to order and install. 
Just tell us the make and model of your 
laundry or vending machines and the 
number of locks you need. That's all there 
is to it. 


The iron-clad, written Solon guarantee covers 
full assurance that easy and secure installation 
of NIX-PIX locks can be made on all your 
laundry or vending machines by your employees. 


FREE literature, catalogue 


NIxX-PIxXx LOCHS 


115 L Street,S.E. Washington 3,D0.C 
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OWN YOUR OWN 
BACKGROUND MUSIC 


AND 


ENTERTAIN YOUR 
COIN-OP CUSTOMERS 
WHILE THEY WAIT 


Model #ET10 
Edolite's Cine-Sonic Sound 


TAPE REPEATER 


No monthly service charges. Trouble- 
free, continuous music under all condi- 
tions, For more information: 


Cine-Sonic Sound, Inc., 481 8th Ave., N.Y.C. 
Address ... 


Name .. 
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What's New 


continued from page 10 


ers, should find ready acceptance in 


| vacation-land coin-ops, the company 


says. More than 100 million people 
travel daily for business or pleasure 


| by automobile, the company points 
| out. The policy sells for 50 cents and 


is serially numbered for perfect con- 
trol. COIN-oPerators get 100 per cent 
credit on unused policies. 

CIRCLE READERS SERVICE CARD N 


COIN CONTROLLER 


A completely self-contained, flush 
mounted coin control package for 


coin-ops has been developed by Coin 
Inc. The 20-1 Coinco- 
Accumulator takes up to nine 
coins of any one denomination. It 
can be easily changed to accept nick- 
els, dimes, or quarters, the company 
says. The unit features a coin-drop 
principle and has a removable, lock 
type cash box. 

CIRCLE READERS SERVICE «| 


DISPENSER 

A coin-operated detergent and 
bleach vending machine, said to have 
270 per cent more capacity than most 
makes, has been developed by Nortex 
Products Inc. The unit makes use of 
space-saving cylindrical packages, 
which, according to the manufacturer, 
enables four product packages, con- 
taining the same amounts, to take the 


ARD N 


space previously occupied by one car- 
ton. The company is prepared to of- 


this issue is 
articuler item, simply circle the corre- 


onding number on the Reader Service Card, detach and drop in the mail. 


fer a free exchange of one of 
dispenser for the 
are now using. 

CIRCLE READERS SERVICE CARD No 


DRYCLEANER 
Norge Division of the Borg. 


« > 
@ 
y/ 


Warner Corp. has introduced the 
B-W line of drycleaners. They 
units, almost identical to the reguly ¢ 
Norge single-unit drycleaner, agi? 
available in white, in single unity 
as well as in combinations of two, M4 8 
four, six or eight, with provision fy 
adding on additional units. It } 
“deep bath cleaning” and variah 
drying, features of the regular Nog 
drycleaner. 
CIRCLE READERS SERVICE CARD No 


CIGARETTE VENDOR 


The Lehigh Inc. “Smoke Centé 
has been unveiled by the compal 


the ney 
ones the COin-op, 


rature item in 


Pp 


new produc 
ormation on a 


sement, 
For more inf 


The unit features an illuminated @ 
play panel and is finished in light bay 
and warm carmel brown. It has 
columns which hold 220 packs @ 
cigarettes. Storage space is providét 
under lock, for an additional 25@ 
tons. Book matches are delivett 
with every sale. Conversion fromm 
of two prices selected may be effect 7 
at the location at any time. 
CIRCLE READERS SERVICE CARD Now 


WASTE WATER TREATMENT | 


A solution to the problem of 
moving detergents from waste Wale 
is being offered by the Bruner Comm 
a division of Hagan Chemicals &@# 4 
§ 
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First-Class 


Information 


..+ YOURS FOR THE ASKING 


Remember, every advertisement, new product 
and free literature item in this issue has a key 
number. To get full information on any 
_ or system featured, simply circle the 
ey number on the podeapiban Readers 
Service Card below. In no time at all, and 
without obligation, the information you re- 
quested will be on its way to you. 
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Please Print 
This Card Valid until June 30, 1961 





Owns drycleaning and/or laundry plant ............ 


Owns coin-ops only .. 


The 


Easiest 


TO KEEP POSTED 


on the latest products and equipment for 
COIN-OP Laundries and the new COIN-OP 
Drycleaning systems . . . circle the key number 
of any Advertisement, Products Parade or 
Free Literature item featured in this issue on 
the postage-free Readers Service Card below. 
In no time at all, and without obligation, the 
information you requested will be on its way 
to you. 


dO-NIOSD 


ANINLEVd3G JADIAUIS BIGVay 
:Aq piod aq jm eBnjysog 


SSaNISNSG 


440, MON "91 YO, MON 
4929445 Ob 4509 OL 


SOPOES POEUN SYL UB] POPOW 3] AsWsse20N duinys ebnjsog on 
TIVN Alda4 


SSZTEE “ON sseg 
SSV19 iS4id 


soe 


2o.4 ~“~Potrtey 


ge 


Se 


vr 


<5 tase 


52) swgrteogeserc® a ssam «s 


— 


Ber yoe1ep *Pse=> eo rses s]epwewey ous US 
<Stasse “sasem. 


ee eee ee 


eae 


<2 <tc 
Sse 


see 












“<= 


a 





-petrices 






a ee 


=e — +e 
—- S 


D> OPI ISS LOOP SSS ous us) 


eT 


Eseetece - 





a ae 


——s 






' trols, Inc. 


— irate ) 


» has published a colorful six-page bro- 


np industrial vacuum cleaner has been 
developed by General Floorcraft, Inc. 
The unit, which weighs 27 pounds, 





Known as the “Bruner- 
clear” system, the equipment is said 
fo remove suspended and dissolved de- 
rergents, lint, dirt and organic matter. 
Designed particularly for coin-ops, the 
ynit is geared to reduce turbidity to 
jess than five parts per million. The 
prunerclear system employs a chemi- 
cal reaction process involving coagu- 
jant additives, and removes the de- 
tergent and suspended matter by ab- 
sorption in a clarifier and settling tank. 
According to the company, the 
finished water is “drinking water 

quality clear. 

CIRCLE READERS SERVICE CARD No. 82 


INTERIOR DATA 
The R & W Specialty Mfg. Corp. 


Se ieee pany says. 
chure describing its line of interiors. CIRCLE 
Shown are counters, partitions and 
tables used in coin-ops and dryclean- 
ing stores. 

CIRCLE READERS SERVICE CARD No. 83 


VACUUM 


A bantam-size, wet and dry pick- called the Dash 


Dash 


can recover seven gallons of liquid or 
2 bushel of dry material. 





er can quickly be converted to inside 
bag collection, thus keeping the user’s 
hands from touching dirt, the com- 


READERS SERVICE CARD No. 84 


NICKEL PACKET 


Procter & Gamble announces that 
DASH, their low-sudsing detergent, is 
available in a_ packet 
vended for a nickel. 


240’s Coin Vended 
Size, is packed 240 packets to a case. 
240’s packet joins the 
120’s box to enable COIN-oPerators to 





























offer customers both five and 10-cent 
sizes of detergent. The “240’s” are 
designed to fit most five-cent venders 
now being used, the company says. It 
is available on a national basis through 
distributors. 

CIRCLE READERS SERVICE CARD No. 85 


LAUNDRY BLEACH 


Allcloz, a powder laundry bleach, 
available in pouches, has been an- 
nounced by Fiarman Chemicals. Each 
pouch contains enough bleach for a 
nine-pound washload and will sell for 
five cents. According to the com- 
pany, the bleach will not create any 
lime curds and is safe for all fabrics. 
CIRCLE READERS SERVICE CARD N 


The clean- 


- 06 

SOLVENT RECOVERER 
Specifically engineered for coin- 
operated drycleaning stores, the 


Cleanarama automatic solvent recov- 
ery systems, manufactured by Camer- 
land Colorado, Inc., is capable of han- 
dling four 15-pound capacity cleaning 
machines, the company says. The 
unit has been designed, says the man- 
ufacturer, so that an attendant need 
not spend more than six minutes at 
the end of each day in routine service. 
CIRCLE READERS SERVICE CARD No. 87 


that can be 
The new pack, 


Dash 





Investment back in 
4 months then clear 


PROFIT!® 


Model Shown CHE/55 


Combination Dryer and Chair 
(we do not supply meters) 


$147 


DEALERS— 
WRITE FOR SPECIAL PRICES 


LIST 
PRICE 


a 


Calculated average daily use is 3 
hours, At the rate of '/>-hour for 
Uc, this dryer and chair combina- 
tion is paid up in 4 months. 

This Veeco hair dryer requires no 
maintenance, has a two-year gquar- 


| 
I 
! 
| 
Write for colorful new catalog 
| 

| 

| 

I 

! 

1 antee, and is available in 4 colors. 
| 

| 
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| 
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! 

| 

! 

\ 


illustrating our complete line of 
six dryer chairs and seven dryers. 
Choice of over 35 colors in uphol- 
stery fabrics. 

Be the first in your community to 
cash in. Write today. 


LEONARD SALES 


Division of Veeco Beauty Equipment Mfg. Co. 


167 N. Racine Ave. 
Chicago 7, Illinois 


Backed by 27 years experience in designing 


and engineering Beauty Parlor Equipment 
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Built especially for COIN-OPERATED LAUNDRY STORES 


UNIVERSAL 





WATER SOFTENERS 


® Oversize piping 
® High 

rates 
® Lowest first cost 










service flow ‘ 







® Lowest operating cost 







e Automatic by-pass of 
water during regen- 
eration 

® Extra-heavy-duty dou- 
ble-dip galvanized 
tanks 

e Automatic backwash 
control prevents loss 
of mineral 

® High-capacity lifetime 

softening mineral 















$ 
SEMI-AUTOMATIC e FULLY AUTOMATIC 


Available in 24 models with exchange capacity ranging from 
200,000 to 1,500,000 grains...all with high service flow rates 


necessary in coin-op laundries. 


MANUAL * 







Write today for complete information 


UNIVERSAL 
WATER SOFTENER COMPANY 


1400 REED ROAD, DEPT. C-5 
GENEVA, ILLINOIS 
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THE Fir 


J. Harold Janis, of New York aa has 
written, in Nation’s Business, “that the Manage. | 
ment of written communications needs rethinking 
in the light of today’s requirements. “Too much” 


SLUG-REJ ECTOR he says, “is being written that ought to be cond 





























oS municated in another way or ought not to be LAUI 
DROP-COIN communicated at all.” He lists, as common faults. |/ 
such things as “Word Therapy,” i.e., that execy. $806 


the written word. “Often they write as if the 
very act of writing will cure what is a wrong 


METER tives tend to put too much faith in the power of || 
* ™ R ) | 


policy, an overcomplex procedure or a bad deci- 


THE REVOLUTIONARY sion.” As a remedy for this Janis offers: “Write | 


all you want—but be sure you communicate only 





NEW. METER 7 
Ww the results of sound management.” As another 
FOR WASHERS fault he lists ““Hyper-Communication.” This, Janis 


explains, “is the result of the theory that if you }| ¢O! 
send a message often enough, some of it is bound }| AND 
to sink in. To remedy this by adopting the atti- 
tude that the reader has to pay for every message 
you send, as he actually does—in valuable time and 
mental energy. If you are still inclined to write, }| 
make the message so effective that it has to be {-— 
said only once.” © 


AND _ 
DRY._CLEANERS 


















ZS VEND 4ynerceass FINES a 
\Y (RES! PLASTIC LAUNDRY BAY 


mata te) Mele) 
LAUNDRIES 


e A REAL 
PROFIT MAKER 
e Made of Extra- 


















No Push! / No Pull! / No Twist! 


Here’s the customer-proof coin-meter you've been waiting 
for—the money-saving replacement unit for your coin-oper- 






























































ated machines—a drop-coin meter that really works for 
you. The timer is activated automatically, when the coin is Heavy Polyethylene é ee 
inserted and accepted. Remember, slugs are rejected. Plastic ME |} most Fal 
noma TAKE,HO ios bee 
- Available to operate with nickels, dimes, quarters—and e ExtraLarge18 x33 te New 
Itiples * Reject plunger « Reject cu eratin t . 
ee ne Size. Can be used for 
Attaches to the top or side of your present equipment. Wet or Dry Laundry 
Extremely solid tamper-resistant steel construction 
ROBCO CORP., 235 West Main St., Patchogue, N. Y. COIN 
West Coast Branch: San Diego, California - 4629 Cleveland Avenue 1 
Yes, I’m tired of being “‘slugged” to death. Send details on your Specially r 
Seno Slug-Rejector Drop-Coin Meter to fit the following designed for is ae 
Coin-Ops. It's & een 
trouble FREE an Ihe opp: 
attractively silk 
Please indicate type of machines, manufacturer, Model No. screened to 
really sell! NH L 
Name Author 
Street cris | CHEMICAL Tn Michi 
Zone __ State 17325 LAMONT AVE. - DETROIT 12. MICH.- FO.6-3820 8 
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ower of KANSAS CITY, MO. 
if the For Information on 
ve The Fabulous 
id deci- 

“Write 
ute Only 
another 
iS, Janis 
t if you COIN OPERATED CLEANING 
s bound AND LAUNDRY EQUIPMENT 
the atti- Call or Write Us Now! 
message We Serve the Entire 

ime and Western Missouri and 
O write. | Eastern Kansas Area 
is to be EF 
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————}' LAUNDERWELL CORP. 
> FINES! 142 Merrill, Lansing, Mich. 


ry Bit Call or Write Us Now 


for information on the 
Great Features of 
"Matched Sets" 


SERVICE 
and SALES 


for the area of 


MICHIGAN 
and OHIO 





Dry Cleaning. One of America's 
« HOME | most Iie febelocs Untapped Profit Opportunities 
K hos been Opened Wide for the First Time by 
A the New 
Non | 





err 

sum WN) COIN OPERATED DRY CLEANER 
= Today is the Day to Get Started 
chee otee ein Sonreind 


launderies plas how to get started. Don't wait! 
The opportunity is knocking right now! 


fad (LOM 
oust asa 
A PENG | 


WRITE! PHONE! WIRE! 


Ay iCH LAUNDRY MACHINERY COMPANY 
Authorized Norge Commercial Distributor 
MICHIGAN OHIO WISCONSIN 


) 1514 WEALTHY S.E., ROOM 214 
Grand Rapids 6, Michigan 
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ooh Opens a Huge New Market with Coin 








Byatt 


SPEED WASH 


fa 77 det 1777 


COMPLETE INSTALLATIONS 
ADD-ON EQUIPMENT 
REPLACEMENT EQUIPMENT 
EASY FINANCING 
CHOICE LOCATIONS AVAILABLE 


Serving Illinois and Indiana 
Mr. White 





SPEED QUEEN DISTRIBUTORS 
1160 Merchandise Mart Chicago 


DElaware 7-4472 


AMERICA'S LEADING 
LAUNDRY APPLIANCE 





Exclusively Distributed by 


LAUNDERERS 


EXCHANGE 
INC. 


1724 So. MacArthur 
SPRINGFIELD, ILL. 


HUGHES EQUIPMENT CO. 


5853 W. Division St. MA 6-8403 
CHICAGO, ILL. 
FRIGIDAIRE 
LAUNDRY 
STORES 
SALES 
ie SERVICE 
PARTS 







Specializing in 
Unimatic Transmissions 
Repair 
or Replacement 


WE SERVE THE 


CHICAGO and 
MIDWEST AREA 








UTORS 





Vending Supplies 


Calusa Chemical Packettes 


Calamatic Starch 
Calchlor Calbrite 
30-S Detergent Calmor 


Local Stocks 


The FRY BROTHERS Co. 


3600 Cardiff Ave. 
Cincinnati 9, Ohio 
TRinity 1-3600 


10131 Elk Ave. 415 E. Woodbine St. 
Cleveland 8, OhioLouisville 8, Ky. 
ULster 1-1055 MElrose 5-7435 


FRIGIDAIRE 


Award of Merit 


FOR OUTSTANDING 
CUSTOMER aa 
en Coin-Operated 


Laundries . . . Sales - Service 
Sealant CNG 6S kee ON. 
eo Re PENN. « IND. 

- WRPLIES, inc 


(5 M, PERRY ST. © DAYTON 2, OHIO 
















A. B. BURNHAM CO. 


HARRODSBURG, IND. 
TA 4-9616 
Coin-Operated Laundry Distributor 


The Famous Launderama 
20 Ib. Commercial Washer 
Pioneer of Norge 
Coin Equipped Laundries 
WRITE OR CALL 


WE SERVE 
INDIANA — ILLINOIS — KENTUCKY 


CLEANING & LAUNDRY 
EQUIPMENT 
& 
SUPPLIES 


SO. DAKOTA 
SO. MINNESOTA 


NEBRASKA - 


IOWA - 


1408 Harney, Omaha, Neb. 
220 New York, Des Moines, lowa 


Please turn the page 


DIRECTORY OF COIN-OP DISTRIBUTORS 









: 
MIDWEST [EQUI SOUTHWE:| 


3041 W. Lawrence Ave., Chicago, Ill. ) 
IN 3-8720 


LEADING COIN-OP BUILDERS 


Complete layout, 
planning, installation, 


HILCO = PARTS and 
et ; SERVICE 


Serving Northern 
district of Illinois 
including Chicago 
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IN MICHIGAN AUTOMATIC LAUNDRY COMPANY, 


3342 Franklin Avenue 
PL 6-5389 


Get the FULL STORY on the wartag 
Profit-Proved Coin-Operated Laundries 








































GE {2 Ib. COMMERCIAL 
COIN-OPERATED WASHERS 


are available at 





Call or Write Us Now | 


MACHINEX EQUIPMENT CO SERVICE @ sas |) Al 
COIN-OP SUPPLIES FINANCING ®@ LOCATION; 
8615 PURITAN, DETROIT 38 : 7 
Complete Vending Line for Laundry & Let Us Upgrade Your Old Store R) 
UN. 46334 Drycleaner We Will Trade For Your Old Equipment 
Moe dlatttheters tern Package Laundry Items renee ae BRANCH OFFICES: 
Industrial) . . 
COIN DRY CLEANING UNITS, HUEBSCH, Beads-O- Bleach Dalles Fort Worth San Aa 
ear Starx Launette Special 5-4051 *v<00 A419 | 
BOCK, GLOVER, RUUD, EWING, othie Products Orvus Hytemp Gran Houston Corpus Christi autn 1 AGE L 
A. ©. SMITH, ESSICK AIR COOLING UNITS eiiiouitiiey these Wa 3-460 TU 448t8 AT 2a Ml go N, 
a eee Mens wae ow-Pe Authorized Maytag Distributor in Most of Tex | 


Norg-Clor Sx os nt 
Norg-Clor Concentrat 





Prompt Delivery from Warehouse Stocks 





DUDS IN SUDS, INC. 
McKE N & ROBBINS INC. 
1455 ee ys eee Ohio Cincinnati sou ox . ca . LAUNDRI- COIN © Weve 
mean" ances ta gree” TROXLAR-SYSTEM }10U/ 
DISTRIBUTOR FOR FRIGIDAIRE N COIN 
HOUSTON & GREATER GULF COAST 


1310 ROOSEVELT, HOUSTON 12, ut Parts, S 
PH. WA 3-1728 Wy ithe N 













OHIC «+ KENTUCKY «+ £W. VIRGINIA 


EXCELSIOR MACHINERY CO. 


’ 6175 VERMONT ST. 
IT’S HERE DETROIT 8, MICHIGAN 
The Fabulous TY-7-6726 
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TIPPS EQUIPMENT 


Serving Western Texas & New 

with Better Brands of Quality 
Equipment 

1919 Avenue ''9"' Lubbock, 


iT SPEL 


Commer: 








5 BIG —— 



















© May Tag Washers. 
e Water Waste Filter Systems. L. Cc. SCOTT CO. In Ne 
COIN OPERATED CLEANING e Milnor Sa” Wieden dire ators $1,095. 610 North Lynn Ave. In Nev 
AND LAUNDRY EQUIPMENT © Coin-Op Dry Cleaning. ee MF SPEED 
Write, Wire or Phone © Ports and Service. s . M1 
our H uarters For | P 
FLYNN EQUIPMENT CO. pipicipmeasct 
SCOTTIES 
: SALES OFFICE Washers « Dryers 
3928 Lindell OL 2-7300 Excel Water Heaters I 
PARTS & SERVICE Distributors of ALL, AD, HILEX, Complete Scottie NE 
l 


Building * Equipment 


2118 E.Grand MA 1-9555 


BEADS O' BLEACH Etc. for 























































e “A 
St. Louis, Mo. bulk or package dispensers Cot ve am = i. 
us 
PROSPERITY LAUNDRY & DRY ee ee 
. CLEANING EQUIPMENT = son LAnnn  Hotpo 
NORGE Laundry & Cleaning od SOUTH cavirnerrsh funda 
Village—Equipment CENTRAL SOAP COMPANY ve eCommerslal Wesker Mia ( 
5 Yr. Fi i an ashi P 
N.D, & S.D.'s, Wyom, & Mont. 689 Hampden Ave., Hammond Cin Oper HENRI 
TRI-STATE DISTRIBUTORS St. Paul 14, Minnesota host 


", P.O. Ball 
Phone 107-W Valley City, N. D. DONGIEUX’S joe. scr iiss. “Phone: EF 






NORTHEAST 


LAUNDERCENTER 
INC. 
99 Madbury Road, Durham, N. H. 
UN 8-5559 


Get the FULL STORY on the 
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Powel 
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| THORIZED 
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LLL LALOR, 
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e MAYTAG 


PHILCO 


BENDIX 
Matched Set 


d Laundries 










Selling ’ Call or Write Us 

Now | 2 now and see for yourself the Great Features 

. . « Efficient Operation — Satisfied Cus- 

wae ACE — tomers — Improved Store Appearance 
~ATIONS SERVICE-SALES for states of 






"| DRYERS and PARTS 
| “s Call or Write 


=; 
TA 4-119 | ACE LAUNDRY EQUIPMENT co. 


Austin 
HI 200 439 N, Terrace Ave., Mt. Vernon, N. Y. 


n Most of Te Phone — OWen 9-2400 





MAINE—N. HAMP.—VERMONT 








TO COIN-OPS 
The Revolutionary 1961 


WH 


DRY CLEANER & 
LAUNDRY VILLAGE 


EXCLUSIVE BORG-WARNER 
5 year financing (to 90%,) 


Write, wire, phone or 
just drop in to see us 


Laundercoin Sales Corp. 
114 Montague Street, Brooklyn, N. Y. 
ULster 5-7658 













TEM Yerything vou neeo i 


IDAIRE IN MECOIN OPERATED EQUIPMENT 


- COAST B ; : : 
Parts, Service, Installation, and Finance in 


DN 12, TED 
3 the New York-New Jersey-Conn. Area 


>MEN  sPEED| [eq] QUEEN 


med a a 
: New 


uality 




















"il SPEED QUEEN 
Commercial Automatic Washers and Dryers 
and 25 |b. Washers 
Commercial lroners — 
Gas and Electric 
In New York Phone EXeter 2-6300 
In New Jersey Phone Mitchell 2-7241 
SPEED QUEEN ATLANTIC CO., INC. 


Wholesale Distributors 





Lubbock, "a 












r CO, 
Ave. 


is 
1736 


SPEEDWASH COIN-OP 
LAUNDRIES 



































rs For 4-18 Northern Bivd., L. |. City, N. Y. SOLD AND INSTALLED 
aa We furnish everything 
eaters We would like to be your SPEED QUEEN 
ottie Washer Distributor 
jipment NEW ENGLAND Penna., N, J., Delaware, 
“ 1 99 Maryland, Virginia, West 
foday HEADQU ARTERS Virginia, Washington, D. C. 
jetails FOR COMPLETE SATISFACTION ON ae 
EQUIPMENT AND SERVICE! Hundreds of Stores Sold 
are EXPERIENCE COUNTS 
NORY Point all-porcelain ashers ° * : 
QUIPMENT ndard “Coin-Dry-Clean” Units Financing Available 
Huebsch, Hoyt, & Cissell Dryers Call or Write: 
Washers ki Coin Changers, Hot Water Heaters, 
ea TripleLoad Washers, etc., etc. BALTIMORE CHEMICAL 
ain HENRICI LAUNDRY MACH’Y. CO. . Sewer. Sw 


5329 Georgia Avenue, N.W. 


j., P.0. BaNUR BOSTON 26, MASSACHUSETTS Washington, D. C. RA 6-2011 
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NOW AVAILABLE 











COMPLETE SUPPLIES 
Serving New England 


SUPERIOR PRODUCTS CO., INC. 
50 Tufts Street 
SOMERVILLE 46, MASS. 
Phone 625-7110 














SUPPLIES & EQUIPMENT 
NORTON SUPPLY CO. 
11 Lafayette St. 


Providence 3, R. I. 
GAspee 1|-4404 








ECON-O-WASH 
& DETREX 


SALES & SERVICE 
EQUIPMENT & SUPPLIES 
COMMERCIAL & COIN-OP 
LAUNDRY & DRY CLEANING 


PENNA., OHIO, W. VA. 
BENSON EQUIP. CORP. 


P.O. BOX 11728, PITTSBURGH 28 
LOCUST 3-5990 


Coin-Operated Laundry 
Stores featuring General 
Electric 12 lb Jumbo Com- 
mercial Washers and 
Sterling Dryers. Realistic pricing. 
Guaranteed "Pay Out of Earnings" 
Plan. Stransteel Custom Building. 
Maximum financing, at bank rates. 


STERLING COIN-OPS CORP. 


5699 Wiing Sun Ave., Philadelphia 20, Pa. 
Idelity 2-7700 to 7712 
The OLDEST and the LARGEST firm 
in the Coin-Op field in this area! 













SOMETHING NEW 


Bishop Prefabricated Steel 


BUILDINGS 


for coin-ops, dry cleaners, etc. READY 
TO GO! 

Plumbing & Electric installed 

Financing Available 


NATIONAL DISTRIBUTOR 


BALTIMORE CHEMICAL 
& EQUIPMENT CORP. 


5329 GEORGIA AVE., N.W., WASH, D. C. 
RA 6-2011 
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NEW ENGLAND 
Coin Laundry Equipment Dist. 


Est. 1935 


2046 West Va. Ave., 
BUY ANY LAUNDRY EQUIPMENT Washington, D. Cc. — e be -As | 


_ amecnenee’ 


SEE US! re ; Call or Write us Now |\ |eoom 


ony for information on — 


COIN-OP “Wy, ‘ Coin-operated 


- 

i 
| JOSEPH GUSS & SONS no i INC. = or 

? 

| 


ry 
ny A 


| COMMERCIAL eqQuiemenT 

















































































































DRYCLEANING TOO! ». ; ines. Drycleaners, Washers & Dryers || wor 
HOYT Dryers © NATCO Boilers ; ‘ joTTOM 
STANDARD Coin Changers /g\ Service = Sale|! F You, 
COIN-OPERATED AUTO, DRY CLEANING tae = | F . 103 
BIG BOY 25-pound TROY Washer an SE: {| for the area of | ron 16 
MAC-GRAY CO., INC. oye Md., D.C., Va, || tena 
60 Albany St., Cambridge, Mass. AY Ts? | & W.Vo ores 
UN 4-9760 IN THE * — 1E New York 
ROCKY MOUNTAIN EMPIRE i : — 
Everything for the coin laundry R E M B E R T ° M 0 0 RE — 
If it's quality ... We have it! \ MACHINERY COMPANY CONSUL! 
CA | A DA Excellent financing available s 522 Devine Street conductec 
Te Alpine 3123 |) seig 
MOUNTAIN STATES COIN WASHER, INC. a Columbia, So. Caroling | | Complete 
3525 Stone Ave. e Colorado Springs, Colo BENDIX —. 
P.O. Box 1579 © Phone: MElrose 3-6601 \ Headquarters |} tii, 
WESTERN CANADA SERVICE—SALES | Ath Ave 
COIN WASHER CO., LTD. Hdorado 
150 West —o4 venpeever. C inada Ge MC 
Cartoon 
laundries 
process. ¢ 
To reserv: 
**PINKY’’ COIN LAUNDRIES 
YOUR HEADQUARTERS for these OWA. 
WEST COAST FAMOUS COIN-OP NAMES: 
LARGEST D Hammond 25% WEL-CA stainless steel Washer 
GES ISTRIBUTORS HAMMOND , Extractor, reversing and with high-speed Abso-Cl 
FRIGIDAIRE WASHERS eatin ie 
e Hammond Reversing, insulated Tumbler-Dryers. | Adjust-C 
LAUNDERAMA 20 iB WASHER e Hammond Drycleaning Unit, coin-operated, re §) A&E. 
on versing (30-minute Dry-to-Dry cycle). ALD, |r 
AND ALL OTHER e Clesco Jet 4-20 and Jet 2-20 stainless steel ton 
CLESCO 20 Washers—Coin Changers—Bucket Seats- America 
COIN LAUNDRY EQUIPMENT Tumblers. = 
e Clesco 4-20 and 2-20 Drycleaning Units. bi 
Call Writ Cook Washers —Tumblette and Thrifty Fifty _ 
A nC COOK ° Dryers. _ 
LOS ANGELES COIN-0-MATIC e Cook 25+ stainless steel, reversing Washer: bet Ls 
513912 Lankershim Blvd. ae vse aa we HO 
i e Wascomat stainless steel 16>, 25> and 40% 
North Hollywood, Calif. WASCOMAT “ae ey: Ahan Calusa 
TR 7-3421 G&c 
COIN WASH FOU ME 1 0 KISCO e Kisco Water Softeners, fully automatic Central 
IP N RP. Cine Sc 
1745 Van Ness Ave. NATCO « WEBEN * AJAX e Hot-Water-Making Systems Cao 
San Francisco 4, Calif. ; SHOWROOMS: sme OS. me 
PR 6-7100 We install and service TELEPHONES. * 322° Cook 
what we se//.. pecan basi 
SERVEASE CORP SERVING THE ENTIRE NORTHWEST — y 
* tteelsio 
13753 Ventura Bivd., Sherman Oaks, Calif. NORTHWEST Fiynn 
TRi le 3-4820 
"saaeamiiaeaibiai LAUNDRY hy br 
General 
COIN LAUNDRIES | tone | coe 


Fxcellent Locations Available 
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CLASSIFIED 
ADVERTISEMENTS 
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CLASSIFIED ADVERTISING RATES: 
First insertion—Light face type—l5c 
per word, BOLD FACE CAPITALS— 
2%0¢ per word, 10% discount on 3 con- 
S EXCEP- 
WANTED: 
BOLD 


i 

! 

1 

! 

' tive repeat insertions. 

| IoNS — SITUATIONS 

; Light face type—5e per word. 
| 

L 


FOR SALE 


ap AUXILIARY EQUIPMENT AT ROCK 
comer cost. SHIPED DIRECT FROM FACTORY. 
Frou CAN DEAL FOR CASH (BANK FINANC- 
Ng) TRY OUR PRICES. THEY CAN'T BE BEAT! 
x 103, COIN-OP, 10 EAST 40TH ST., NEW 


york 16, N. Y. 


i Laundromat service store on rapidly 
Weting onda east coast. Just reduced to $11,000 
r quick sale. Box 105, COIN-OP, 10 East 40th St., 


New York 16, N. Y. 


eS 
SERVICES & SUPPLIES 


ae 


SONSULTANT & MAINTENANCE SERVICE—Surveys 
conducted for construction, purchase or trouble- 
hooting of quick-service, attended or coin-op plants, 
Complete information supplied: from location study 
p layout and installation. Service contracts avail- 
ble for equipment maintenance & repairs, Rubin R. 
haun, Consultant. Harry Cohen Associates, 745 
tith Avenue, New York 22, New York. Telephone 
fidorado 5-1353. 


EEE 
6&f MORE BUSINESS! New weekly Advertising 
Service, custom-designed for self-service 
iundries will do an effective job for you! Now in 
of completion, will be ready by June Ist. 
rve exclusive use for your trade area, airmail 
Wi deposit (refunded) TODAY for advance samples 
ad prices. 
MEN K. JENSEN, ADVERTISING, AUDUBON, 
|OWA. 


{| HHI 
HTT 
Huu NI UHIUI 







FACE CAPITALS—10c per word. Mini- 
mum charge on all: $2.50 per insertion. 
Add the cost of 10 words if a box num- 
ber is used. 

COPY: Must be received before the 10th 
of the month preceding issue. Payment 
must accompany order, 





BUSINESS OPPORTUNITIES 


"Unattended" Coin-Operated Slenderizing Salons 
available direct from manufacturer $2,975. Write 
for Brochure, Details: Trimian Manufacturing, 4812 
Irvington, Houston, Texas. 








SALESMEN AND DIST. 


Quality background music system. Has application 
in coin-ops, institutions, restaurants, etc. Excellent 
territories still available. Reply Box 107, COIN-OP, 
10 East 40th St., New York. 





MISCELLANEOUS 


BOTHERED BY RUSTY RED WATER? 
lf your water supply is killing sales and causing 
stain claims investigate Calgon Micromet—keeps 
water sparkling clear at low cost. For free 
pamphlet write Southern Heater Co., Inc.. 844 
Baronne St., New Orleans 12, La. 


OUT OF ORDER Cards 
$1.25 per 100 





$10.00 per 1000 


Send check with order 


DeLuxe Service 
Box 947, Church St., New York, N. Y. 





FREE CATALOG 


NOW A SINGLE RELIABLE SOURCE FOR DISPLAY 
MATERIAL—SALES BOOSTERS—SUPPLIES—NECES- 
SITIES. ESPECIALLY DESIGNED FOR COIN-OP 
LAUNDRIES. WRITE FOR GREE CATALOG. 
ADCRAFT SALES PROMOTION COMPANY 
163! E. GRAND BLVD. 
‘DETROIT 11, MICHIGAN 


FOR SALE 


|—Western Webbing 700 gas-fired water heater, 
like new. new machine quarantee. 

'—SP20 NATCO instantaneous gas-fired water heat- 
er, rebuilt to Ike new condition with new 
machine So. 

I1—SP26 NATCO instantaneous gas-fired water heat- 
er, rebuilt to like new condition with new 
machine guarantee. 

All lines of new and rebuilt equipment. Largest 

rebuilt equipment inventory in Eastern United States. 

All carry new machine guarantee. Phone—Write— 

Wire. TALLEY LAUNDRY MACHINERY CO., 1156 

Battleground Ave., Greensboro, North Carolina. 

Phone: BRoadway 4-1594. 





3 Coin-Op Ironite Ironers. 
Price $150.00 each. 
St., Pittsburgh 17, Pa. 


Used about 4 months. 
David Graff, 5621 Woodmont 


HELP WANTED 


Salesmen—full or part time to sell Econ-O-Wash 
Laundries and Econ-O-Crest Coin-Op Drycleaning 
in Western Pennsylvania, Western New York, West 
Virginia, and Eastern Ohio. Benson Laundry Ma- 
chinery Company, P. O. Box 11728 Pittsburgh 28, 
Pennsylvania. 


We are seeking Salesmen and Independent Dealers 
to sell and install Coin-Op Stores. We feature 
G.E. Washers and nationally advertised equipment. 
Age no factor. Distributor: Slanker Launderette 
Sales, Medora, Illinois. 


FOR BEST RESULTS 
COIN-OP 
CLASSIFIED ADS 





Abso-Clean Chemical Company 58 
Ace Laundry Equipt. Co. él 
Adjust-O-Truck Co. 52 
A&E. Machinery Co. 60 
ALD, Inc. 55 
Alton Mfg. Co. 53 
American Machine and Metals, Inc. 32, 33 
Automatic Ldry. Co., Inc. 60 
faltimore Chemical & Equip. Corp. 61 
Benson Laundry Machinery Co. 61 
shop Eng. Co., Inc. 61 
Yock Laundry Mach. Co. 46 
burnham Co., A, B. 59 
Calusa Chemical Co. 45 
C&C. Mfg. & Distr. 50 


Central Soap Co. 60 
Cine Sonic Sound, Inc. 56 
Clsco National Products, Inc. 21 
Commercial Laundry & Drycleaning 59 
Cook Machinery Co. 9 


Dongieux's 60 
Dids in Suds, Inc. 60 


telsior Machinery Co. 60 


yin Equipment Co. 60 
hy Bros, Co. 59 


General Electric Co. 27 

. Inc., Bill 29 
Sid Medal Products 6 
& Sons, Inc., Joseph 


WAY, 1961 








ADVERTISERS’ INDEX 


Henrici Laundry Machinery Co. él 
Hotpoint raya 7 
Huebsch Manufacturing Co. 14, 15 
Hughes Equipment Co. on 
International Dryer Corp. Cover II 
International M'ktg. Corp. 41 
Kravetz & Co., M. 2 
Laundercoin, Inc. él 
Laundri-Coin 60 
Launderers Exchange, Inc. 59 
Launderwell Corp. 59 
Leonard Sales 57 


Los Angeles Coin-O-Matic Laundries 62 


Machinex Equipment Co. 60 
Mac-Gray Co., Inc. 62 
MacLevy Sports Equipment 22 
McKesson & Robbins, Inc. 60 
Meter-All Mfg. Co., Inc, 19 
Mid-States Supplies, Inc. 59 
Mountain States Coin-Washer Inc. 62 
Newhouse Specialty Co. 54 
New York Pressing Mchy. Corp. 5 
Nix-Pix Locks 56 
Norge Sales Corp. 17 
Northeast Laundercenter, Inc. él 
Northwest Ldry. M'ch'y. Co. 62 


Norton Supply Co. 





Press-Ette M'f'g. Co. 42 
Procter & Gamble Co., The Cover IV 
Rad, Inc. 48 
Rembert-Moore Machinery Co. 62 
Rich Laundry Mchy. Co. 59 
Robco Corp. 58 
Saxe-Freeman Co. 59 
Schorr Sign Service 48 
Scott Co., L. C. 60 
Servease Corp. 62 
Shepherd, Inc., William ! 
Slick Drive Up Stores 44 
Smith Corp., A. O. 3 
Solupak Company 54 
Speed Queen Atlantic Co., Inc. 6! 
Speed Queen Dist. 59 
Speed Queen, Div. McGraw-Edison 31 
Standard Change-Makers, Inc. 47 
Standard, Inc. 49 
Sterling Coin-Oo Machinery Corp. 61 
Superior Products Co. 6! 
Tipps Equipment 60 
Tri-State Distributors 60 
Troy Laundry Machinery 32, 33 
United Valve Service, Inc. 5! 
Universal Water Softener 57 
Water Soluble Products Co. 37 


Weben Industries, Inc. .. it 
Western Canada Coin Washer Co. 62 
Whirlpool Corporation Cover Ill 


63 









in unity there is strength! 


YOU WILL PROFIT THROUGH MEMBERSHIP 
IN YOUR LOCAL ASSOCIATION 


e ENJOY THE PROTECTION and 
service that mutual association and 
organization can provide. 


e ENJOY THE SATISFACTION of be- 
ing actively identified with other 


e ENJOY THE BENEFITS of belonging 


to an organization created to pro- 


mote your welfare. 


lems. 


leaders in promoting the well-being 
of the coin-operated laundry and © ENJOY ADVICE on problems per- 


drycleaning business. 


CONTACT YOUR LOCAL ASSOCIATION DIRECT 


ARKANSAS 

M. K. Baker, President 

Arkansas Coin Laundry 
Association 

P. O. Box 3356 

Forest Park Station 

Little Rock, Arkansas 


CALIFORNIA 


George Gishel 

Exec. Secy. 

Eastbay Automatic 
Laundry Association 

1880 Solano Avenue 

Berkeley, California 


CONNECTICUT 


|. A. Lehrer, Attorney 
Connecticut Self-Service 
Coin-Operated 
Laundry Association 
983 Main Street 
Hartord 3, Connecticut 


FLORIDA 
A. E. Rabe 


Secy-Treas. 
Coin Laundry Operators 
Association of Florida 
435 Castania Ave. 
Coral Gables, Fla. 


GEORGIA 

Leon W. Blythe 

Coin-Op Laundries 
Association of 
Columbus 

P. O. Box 5304 

Columbus, Georgia 


ILLINOIS 


Adolph Klein, President 
Midwest Association of 
Automatic Laundry 
Stores of Chicago 
134 North LaSalle Street 

Chicago 2, Illinois 


J. E. Francis, Director 
Illinois Coin-Op Laundry 

Store Owners Association 
1724 MacArthur Blvd. 
Springfield, Ill. 


IOWA 

Mrs. Don Proudfit, Secy 

lowa Coin Laundry 
Association 

2727 Guthria 

Des Moines, lowa 


e ENJOY THE BENEFIT OF exchang- 


ing opinion on mutual business prob- 


taining to taxes and finance. 


INDIANA 


Bill Watkins, Secy-Treas. 
Indiana Quick-Service 
Laundry Association 
1027 John Street 
Anderson, Indiana 


KANSAS 

William Drumond, Jr., 
Secy-Treas. 

Mo-Kan Coin-Op 
Owners Association 

1813 Central Avenue 

Kansas City 2, Kansas 


MARYLAND 

Charles B. Milstein, Esq. 

Coin-Op Laundry Asso- 
ciation of Maryland 

403 East 25th Street 

Baltimore 18, Maryland 


MASSACHUSETTS 


G. L, Rayner, Manager 
Coin-Op Laundry 
Division 
Massachusetts Laundry- 
owners Association 
20 Providence Street 
Boston 16, Massachusetts 


MICHIGAN 


Les Cheeseman 
Secy-Treas. 
Michigan Automatic 
Laundry Association 
625 Sunnyside Drive 
Cadillac, Michigan 


D. E. Paquette 
Exec. Secy. 
Coin-Operated Self- 
Service Laundry 
Owners Association 
2136 Dime Building 
Detroit, Michigan 


Robert S. Gilbert 
Executive Secretary 

Tri-County Coin-Op 
Laundry Assn. 

715 Court St. 

Saginaw, Mich. 


MISSOURI 


R. C. Kinmonth 

Tri-State Coin-O-Matic 
Laundry Assoc. 

1816 Virginia 

Joplin, Mo. 


NEBRASKA 


Warren Johnson 
Executive Secretary 
Greater Omaha Coin-Op 

Laundry Assn. 
810 W.O.W. Building 
Omaha, Nebr. 


NEW JERSEY 


Harold R. Pearl 

Coin-Op Laundries of 
New Jersey 

449 Kaighn Ave. 

Camden, New Jersey 


Miss Pearl Ripans 

Garden State Self- 
Service Laundry Assn. 

235 S. Harrison St. 

East Orange, N. J. 


NEW YORK 


Hyman Bravin, 
General Counsel 
American Automatic 

Laundry Foundation 
6 East 45 Street 
New York, New York 


OHIO 


Richard Gonda, 
Attorney 

Coin-Op Association 

75 Public Sq. 

Cleveland, Ohio 


Gene Ackerman 

Seaway Coin-Op 
Association 

111 Portage Trail 

Cuyahoga Falls, Ohio 


PENNSYLVANIA 


John T. Curtain, 
Attorney 
Coin-Op Laundry Asso- 
ciation of Philadelphia 
Western Savings 
Fund Bldg. 
Philadelphia, Pa. 


TEXAS 

Robert K. Eason, President 

South Texas Coin- 
Operated Laundry 
Association 

100 Windmill Rd. 

San Antonio, Texas 





Letters 
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Likes the Publicity 


[ am writing this letter jp 
sponse to a telephone call | pail 
ceived recently from Mfrs. Nich 
Zatelso. She wanted me to tel] Vou 
that she really appreciated ‘the 7 
write-up in the December, 1969) , 
COIN-OP. Mrs. Zatelso has had let 
ters from people as far away ay 
Canada, complimenting her on he 
store. Several people wanted the 
name and address of the company 
which manufactures her coin-op 
book machine. I thought you woul 
be interested in this information. 

Mrs. Harold Philip 
Seaway Coin-Op Assoc. 
Cuyahoga Falls, Ohig 


Danger 


Recently we had brought to oy 
attention a case of accidental ingest 
tion of a liquid bleach from a coins 
operated vending machine in a coi 
op when two young children who 
were given money to buy a sof 
drink mistook the bleach dispensef 
for a soft drink machine. Fortum 
ately, in this instance, serious injuy 
was avoided. 

To prevent the recurrence of the 
type of situation described abovejtasy | 
we earnestly solicit your support inhinge 
passing this information along toJust | 
your readers. access 
~ We have already discussed withjdf all 
Mr. Martin Slutsky, president oj! 
the National Association of Coit alt . 
Laundry Equipment Operators, Ine, — 
the possibility of raising the height lee, 
of these machines beyond the reach,” 
of children and placing a warniny 
label on the dispensers. 

Henry L. Verholst 

Chief, Poison Control Brand 
Public Health Service 
Washington, D. C. 











Information Requested | ¢ 
Will you please furnish me wit! 
some general information abou! 
coin-ops. I understand that yo 
publication is the authority on the 
subject. 
Joseph Ras 
North Riverside, Ih| 


Vie of 


COIN-OF 


































{rom page ieee Ne \ VN 
Ctter in gf \ on ahem - 3 All 
call | ra . ? 


Mrs. Nia 
C to tell you Y 
Cclated thi |* 
nber, 1960) 
has had let 
ar away 
her on hey 
wanted the 
he Company 
her coin-op 
it you would 
rmation, 
rold Philip 
n-Op Assoc, 

i Falls, Ohio 


See for yourself the 


yught to o 

dental inge: ‘ ‘ 

reall meaning of quality per- 
hin formance... the advantages 
ch. dispense of dealing directly with 





factory for equipment and parts 


RCA WHIRLPOOL automatic coin-op washers 





rence of the 


ribed above|Easy to service . . . Easy to install... ; ; 
ir support is\hinged top non-bolt-down give you rugged construction and long-life 
on along tJust lift the hinged top for Special 3-point suspension operation . . . ease of installation and main- 

access to approximately 2/3 absorbs shock, torque and tenance... big-load (10-lb.) capacity .. . 
scussed withlof all parts which might vibration. No counterbal- amazingly clean washing and quality per- 
president qjttquire servicing. The re- ances, no weights and formance that bring repeat customers. 
on of Col wit is easier, faster main- springs are required to keep Vou'll: alee cemessiaie:-thieaeeandiieel 
erators, Inc,|"uance-.. toavoid keeping cabinet from vibrating. ai a “ea ae ae ges 
* the height unit out of service for Bolting down is not neces- dealing directly with t e Whirlpool factory. 
8 ~  jlong, non-profitable periods. sary; installation is easy. Investigate .. . now! 


nd the reac’ 











g a warming 
RCA WHIRLPOOL coin-op washers are engineered with operator and customer in mind! 
st 
ntrol Branch 
rvice a ae AEE nn 
el Products of | Whirlpool Corporation 
| Commercial Laundry & Drycleaning Equipment Div. 
| Dept. CL-14 
| Benton Harbor, Michigan CO-5-1 
ish me wit | Please send me complete information on RCA WHIRLPOOL coin-op 
ation abou ea : washers. 
1 that you Name 
ority on the c 0 RP 0 R AT | 0 N | Firm Name 
Address 
Joseph Ras ADMINISTRATIVE CENTER, ' 
oneal M BENTON HARBOR, MICHIGAN | Cty—___Zene 
| County State 
| We of trodemarks fg} and RCA authorized by trademark owner Radio Corporation of America GL LLL E L LAL ATI LEGAL AEE NEL BARI BS 


OF 
oe CIRCLE NO. 42 ON POST CARD 


RIGHT NOW, 


A FROWN 
COULD COST YOU 


A CUSTOMER 


But give her a 
Tide-clean wash and she'll 
give you her repeat business. 


MANAGER, Bulk Soap Sales Dept C045 
The Procter & Gamble Distributing Co. 
P.O. Box 599, Cincinnati 1, Ohio 


Please send me information on the New-Size 
Tide that fits most vending machines. 


Your customer wants just one thing—the cleanest 
possible wash. And that’s just what she gets with 
Tide. The smile on her face when she sees Tide's 
kind of cleaning is as good as money in the bank to 
you. It means she'll keep coming back, giving you 
the repeat business that makes you real profits. And 
she'll tell her friends, too. 

Now Tide comes in a handy new size that fits most 
vending machines, so it’s easier than ever to give 
your customers the detergent they most often bring 
from home. That means more detergent profits for a 
you, too. Just clip out the coupon and put Tide to ' ; ; ; ing 
work cleaning up for your customers and for you. New- Size Tide Fits Most Vending Machi 
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Name 

Address 

City 

Zone State___ 


Telephone No —_ 





